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Welcome
Welcome to our eleventh Localization World conference! We
are pleased to be back in Berlin to enjoy the early summer offerings of this fun city.
Localization World strives to bring you the best information available and to provide the opportunity to network with
fellow professionals in a casual atmosphere. We cannot provide
this without the support of our major sponsors. We offer special
thanks to Lionbridge, our gold sponsor. Across Systems is our
silver sponsor and our bronze sponsors are Acclaro, Inc. and
Saltlux, Inc.
Our program committee works very hard to structure a
program that is objective and informative. Their names are listed
on page 3. Please thank them for their work.
We are pleased to thank once again the Globalization and
Localization Association (GALA) for working with us on the program for the conference. If you are not familiar with the association, please visit their exhibit booth, or attend their introductory
session during lunch on Wednesday.
Conference presentations will be available online after the
conference to registered attendees. We will send an e-mail to all
attendees describing the access information.
— Ulrich Henes, Donna Parrish, Jaap van der Meer
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Program Committee

The program committee has worked hard to create a program that
is interesting, challenging and informative. We are very grateful to:
Melissa Biggs
John Papaioannou
Sun Microsystems
Bentley Systems
Joseph Dengler
Linguanet

Bettina Reichart
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Kathleen Bostick
Lionbridge

Peter Reynolds
GALA, TM-Global/MAart
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Produced in cooperation with
The Globalization and Localization Association
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Networking

One of the reasons that people attend Localization World is for the
networking opportunities, and they are not disappointed! Besides the
exhibit hall with areas for impromptu meetings, ample time between
sessions and at lunches, the conference offers two special occasions to
encourage attendees to relax and get to know each other.

Opening reception
Monday, 9 June 2008
19.00-21.00

Sponsored by Logrus Localization Alliance: Idea Factory Languages, Inc.,
Logrus, ORCO S.A., text & form and Translation From To Ltd.
The opening reception for Localization World is a great way to make
initial contacts for the conference. The reception is open to all attendees.
In an effort to reduce our carbon footprint, we looked for venues
for our evening events that are in close proximity to the conference
hotel. We are happy to announce that we have succeeded in our goal: the
Kalkscheune is a mere 0.8 km (0.5 miles) from the conference location,
the Hotel Maritim proArte.
Please join
us in walking to
the Kalkscheune.
Just follow Friedrichstrasse past
the Spree and
take a right after
the Friedrichstadt
Palast (Palace)
onto the Johannisstrasse. The Kalkscheune is located
at Johannisstrasse
2 and will be on
your right.
Since the
reception is so close to the conference hotel, it will be easy for latecomers
to still attend. Light snacks and refreshments will be served.
This is always a fun time and an opportunity to greet old friends
and meet new ones. We hope to see you there!

Dinner

Tuesday, 10 June 2008
19.00-23.00
Sponsored by Moravia Worldwide
After such great feedback about the casual nature of last year’s
event, we have decided to go casual again this year.
The Cafe
am Neuen See
is located on the
banks of a lake in
the middle of the
famous Tiergarten
park. Join us for
a fun evening of
casual barbecuestyle food under
beautiful chestnut
trees. In the case
of inclement
weather, we will
seek the shelter of
a tent. So, dress
casually and come
ready for a good time and great networking!
Important logistical information:
In line with our goal to make Localization World Berlin as environmentally friendly as possible, hydrogen busses will begin leaving the
Maritim proArte for the Cafe am Neuen See at 18.30. The ride will take 10
to 15 minutes, depending on traffic. The first bus to return at the end of
the evening leaves the Cafe am Neuen See at 22.00. In case you’d like to
return early or separately, information on public transportation options for
the return trip will be handed out.



Exhibiting Companies
Acclaro, Inc.

www.acclaro.com

Acclaro, Inc., provides multilingual localization services to global businesses. Our experienced professionals, best practices and proven technologies are combined into customized, cost-effective client solutions. Acclaro’s
clients range from mid-sized companies to large multinationals serving their
worldwide markets and constituents with quality products and services.
Acclaro’s services include software and website localization, document
translation, editing, proofreading and desktop publishing, multilingual QA
testing, multilingual search marketing, transcreation for multilingual branded
communications, and globalization program consulting.

Across Systems GmbH

www.across.net

Across Systems, a spin-off of Nero AG with its world’s leading
CD/DVD application, includes translation and terminology systems as
well as powerful tools to support the project and workflow management
of translations. Product managers, translators and proofreaders all work
together within one system, either in-house or smoothly integrated with
translation service providers. Across provides several partner concepts and
the Software Development Kit (SDK) for system integrators and technology
partners to allow the translation desktop to be integrated directly in order
to include both preliminary and subsequent process steps. This results in
more flexible and transparent processes that benefit all sides.

Alchemy Software Development Ltd.

www.alchemysoftware.ie

Alchemy CATALYST 7.0 is the world’s most popular visual localization
solution and allows project managers, translators and engineers to translate and localize software, online help and websites. Alchemy Language
Exchange is used by enterprises to centralize, manage and derive value
from their language assets via web services and integration with existing
processes. Alchemy Publisher is the newest and most innovative translation solution for printed documentation and digital content, supporting
Microsoft Word, FrameMaker and all major document formats. Alchemy’s
award-winning solutions allow users to reduce localization costs, increase
translation quality and achieve simship in all languages. Alchemy is based
in Ireland, the United States and Aidlingen, Germany.

ALIAS Translation

www.aliastranslation.sk

ALIAS Translation (ISO 9001:2001 certified) is a language service provider based in Slovakia in Central Europe. Our cultural understanding of this
area makes us a professional, long-term partner for meeting customer needs
of translation, interpreting and localization. Our large team of experts includes
qualified professional translators — native speakers of the target language
— proofreaders, terminology experts, DTP and IT specialists and experienced
project managers. With our knowledge and understanding of Central and
Eastern European languages we are a reliable partner for languages such as
Slovak, Czech, Hungarian, Polish, Russian, Romanian, Bulgarian, Croatian,
Serbian, Estonian, Latvian, Lithuanian, Serbian, Slovenian and Ukrainian.

Andrä AG

www.andrae-ag.de

Localization made easy with dramatically reduced project times is possible today. With the 100% web-based Ontram-Solution, first-time users as
well as project managers confirm that the painstaking process of localization
has become much simpler. Ontram is being used in conjunction with CMS,
PIM, e-learning systems and existing translation systems or as a stand-alone
platform. An integrated translation memory tool as well as a preview function — even for difficult formats — allow the user to see how the translation fits into the master document at any time without touching it. Ontram
— online translation management framework — is a product of Andrä AG.

Arabic Language Services

www.alsme.com

ALS provides these localization services: Translation, desktop publishing, website localization, software localization in Arabic and other Middle
Eastern languages such as Farsi and Turkish.

Arabize

www.arabize.com.eg

Arabize is one of the leading localization companies in the Middle
East. Services include localization of user interface, user assistance, printed
and online documentation, web applications, computer-based training,
websites and marketing material; technical writing (documentation) and
DTP, development of Arabic websites, help and documentation; QA of
language and testing of software and Help functionality. Arabize operations
cover a wide range of platforms and application fields that involve financial,
CRM, ERP, HR, logistics, order management, electronics, communications,
utilities, internet, manufacturing, legal, medical, pharmaceutical, e-commerce, marketing and automotive, among other fields.


Arancho

www.arancho.com

With a strategically-located office in Helsinki, Finland, Arancho
specializes in the production of multilingual localized documentation in
all of the Nordic languages. The group’s offices located in Italy and Spain,
coupled with 15 years’ experience providing proactive cooperation and
proven flexibility in the field, guarantee that Arancho is the best partner
for global multilingual documentation management and localization
services. Meet Arancho at booth No. 27, or learn more about the group at
www.arancho.com

Atril Language Engineering, SL

www.atril.com

Atril started in November 1993 as an independent company with
its product Déjà Vu. As we continued research into the techniques that
drive Déjà Vu, we have steadily added new translation features and
refined existing techniques to increase both speed and output. Déjà Vu
X is the best computer-assisted translation tool for professional translators and LSPs. In a recent independent survey of translation professionals, Déjà Vu X received the highest overall score, with top scores
in functionality, match recall and precision, speed, reliability, usability
and customer support. You can download a free 30-day trial version
from www.atril.com and find out how it can help significantly boost your
productivity.

PUBLISHER



Beijing E-C Translation Ltd.

www.e-cchina.com

Beijing E-C Translation Ltd. is one of the largest translation and
localization service providers in Asia. Since its establishment in 1997, it
has focused its services on software and website localization, technical
translation and DTP. With more than 150 full-time employees in Asia, we
can handle many language pairs including English, German, French and
Spanish into and from Simplified Chinese, Traditional Chinese, Korean,
Japanese, Thai and other Asian languages. All projects will be handled
not only by target language native speakers, but also by topic specialists. We guarantee high quality and on-time delivery with a cost-effective
approach.

Brandt

www.brandttechnologies.com

Brandt develops services that accelerate the simultaneous shipment
of software for the localization market. Brandt has applied the Shadow™
technology primarily in the areas of multimedia, e-learning localization
and agile software testing. By using Brandt’s technologies, our customers
benefit from lower costs, faster delivery time, a more predictable release
process and increased quality.

CEET Ltd.

www.ceet.eu

CEET Ltd., the language solutions provider, was formed in 2005
as a merger of several local translation agencies. Now, with an annual
turnover of more than 24 million, CEET Ltd. is one of the 10 biggest
multi-language vendors in the Central and Eastern European region. The
company focuses on translation and localization based on technological
solutions. CEET Ltd. is growing rapidly due to its customer-oriented strategy, which involves transferring the benefits of the latest IT products to its
clients. The market leaders from Europe, North America and Asia share
the company’s expertise, which covers 40 language areas.

Commit

www.commit.gr

Commit, a leading language service provider, was founded in 1997
and is located in Athens, Greece. Commit offers a complete portfolio of
services (localization, translation, interpreting, consulting) with a special
focus on the Balkan languages. Key strengths include project managers,
translators and proofreaders with vast experience, responsiveness and
flexibility, competitive local market prices and a commitment to high quality, all resulting in long-term partnerships with our customers. For more
information, please visit our website at www.commit.gr

Common Sense Advisory

www.commonsenseadvisory.com

Common Sense Advisory, Inc. is an independent research firm
committed to objective research and analysis of the business practices,
services, and technology for globalization, translation and interpreting,
and localization. The firm also provides hands-on consulting, workshops,
and training to global business teams. For more information, visit www
.commonsenseadvisory.com. To subscribe to Common Sense Advisory’s
research or find out more, call +1 978-275-0500.

CPSL

www.cpsl.com

CPSL stands not only for proven reliability but also for change and
innovation! Celebrating its 45th anniversary in 2008, CPSL was one of the
first companies to appear in the international translation and localization sector. This proven reliability is backed by continuous investment in
state-of-the-art technologies: The new CPSL Documentation and Tools
division is a valuable technical addition to its established translation and
localization services. CPSL now offers services that include authoring and
translation of technical documentation, related software environment
development and training, software localization and engineering, desktop
publishing, interpreting services and customized consultancy. Integral
service, a reputation for outstanding customer care, competence, quality,
and state-of-the-art technology make CPSL an industry leader.

Cross Language

www.crosslang.com

Cross Language is an independent consultancy and dedicated
system integrator of translation automation technology. Cross Language
offers a complete range of translation automation solutions including
translation audits, machine translation pilots, machine translation customization, translation process management technologies. We provide
services from requirement analysis through to system integration. Cross
Language is internationally renowned for advising companies in selecting
the right technologies for their business and in helping them in the early
stages of implementation and training. For more information on the
Cross Language solutions call us at: +32-9-267-64-72 or e-mail:
heidi.depraetere@crosslang.com


CSOFT International

www.csoftintl.com

CSOFT is a supplier of multilingual localization solutions headquartered in China. Powered by our expert in-country linguistic resources,
CSOFT delivers quality translation/technology solutions into 70+ languages. Using industry best practice and processes, we are able to streamline
localization for software GUI, online help and documentation, training
manuals, marketing collaterals and online languages. You can find more
information about CSOFT’s multilingual localization at www.csoftintl.com
or www.l10nworks.com. CSOFT’s model is to effectively combine professional in-country translation with L10N engineering, software testing, DTP
and project management in China to deliver quality and affordable localization services. CSOFT is also highly technical with software localization.

eLocalize

www.elocalize.net

eLocalize is based in Egypt with offices in United Arab Emirates,
Saudi Arabia and South Africa. eLocalize provides translation, localization
and DTP services for all Middle Eastern and African languages, including
specialized expertise in IT, telecommunications, software, websites,
mobile telephony, automotive, electrical engineering, financial and
medical, and more.

FRANK Publishing GmbH

www.gate66.info

FRANK Publishing is a certified language service provider according
to LICS (EN 15038) specializing in multilingual publication workflows.
Introducing our tool GATE 66: Edit and review your translated and
finished InDesign documents for proofreading from anywhere in the
world — all you need is your browser. Simplify your production workflow
with a wide range of possibilities for web-based production of multilingual brochures, catalogues, and other publications.

Globalization and Localization Association www.gala-global.org
The Globalization and Localization Association (GALA) is an
international nonprofit association that promotes local communication as
an indispensable component of a global strategy. Our member companies
are experts in language services and technologies. They deploy sophisticated, proven tools and processes to help global enterprises understand incountry issues, languages and needs. GALA member companies participating in the booth are the following:
Human Science Co. Ltd.......................................www.science.co.jp
iDISC Information Technologies, S.L.......................... www.idisc.es
JBI Localization..........................................www.jbilocalization.com
Kilgray Translation Technologies........................... www.kilgray.com
Larsen Globalisation Recruitment................ www.larseng11n.com
ORCO S.A..................................................................... www.orco.gr
Saltlux Inc.............................................................. www.saltlux.com

Jonckers Translation & Engineering

www.jonckers.com

Jonckers, Localization Provider of the Year 2006, is focused on
delivering software, e-learning and multimedia localization services to the
world’s best companies. Jonckers achieves localization excellence through
an ERP controlled global network of wholly-owned offices spanning Asia,
Europe and the US, thus allowing Jonckers to deliver low-cost global
resources without sacrificing quality.

KCSL Inc.

www.kcsl.ca

Founded in 1981, KCSL Inc. has developed many successful commercial products, including international spell and grammar checkers, electronic references, and multilingual search engines for unstructured data.
Large-scale licensing of KCSL’s technology to hundreds of entities such
as Microsoft, Hewlett-Packard, and the Government of Canada has created a worldwide user base of over 200 million people. KCSL’s NoBabel™
Translator, a major breakthrough in computer-aided translation, increases
productivity while maintaining a familiar translation work environment.
Neither strictly rules-based nor statistical, but a combination of computational linguistics, multilingual search, and statistical methods, NoBabel
establishes a class all by itself. For more information, visit www.kcsl.ca

The Language Technology Centre Ltd.

www.langtech.co.uk

The Language Technology Centre (LTC) is a pioneer in creating
innovative workflow and collaboration solutions to facilitate multilingual
communication. Our products increase your productivity and efficiency
by optimizing your company-wide and project-specific workflows while
allowing you to choose and work with the right linguistic tools for each
situation. Founded in 1992 and based in London, UK and Washington
DC, USA, LTC has extensive experience in evaluating, developing and
implementing advanced language technology solutions. LTC has an
excellent international reputation as a software house, language service
provider and consultancy.



Language Weaver, Inc.

www.languageweaver.com

Language Weaver’s statistical automated translation software is
designed for companies interested in leveraging existing translation
resources to increase translation efficiency and productivity. Language
Weaver has proven success delivering productivity improvements and time
savings to large corporations, LSPs and translation solution providers by
quickly creating customized translation systems using each company’s
existing translated data. These systems produce high-quality translations of
domain-specific data. Language Weaver software can be easily integrated
into customer support tools, knowledge bases and translation workflow
applications for added efficiency. Find out how Language Weaver can meet
your translation needs. Contact us to set up a pilot project.

Lido-Lang

www.lidolang.com

XTRF™ offers a Web 2.0 browser-based enterprise level translation
solution, including project management, project workflow, file management, company administration and invoicing management. Its suite of
CAT tools comprise advanced translation memory and a sophisticated
translator workbench including translation memory management, terminology management, translation editor and concordance as well as ISO
9001/EN15038 support, and all Localization Industry Open Standards
such as XLIFF, TMX, TBX, SRX, GMX-V and xml:tm.

Lionbridge

www.lionbridge.com

Lionbridge provides globalization and outsourcing services that
enable clients to develop, localize, test and maintain technology applications and enterprise content globally. Lionbridge adapts client products
and content to meet the linguistic, technical and cultural requirements
of organizations worldwide. Lionbridge outsourcing services include the
development, maintenance and testing of enterprise applications to ensure
the quality, usability and performance of clients’ products. Lionbridge has a
dedicated team of over 4,000 employees worldwide located in 50 offices in
25 countries, with development centers in India, China and Eastern Europe.
Lionbridge clients take advantage of the company’s multi-shore operating
platform to expand program reach and reduce costs.

The Localisation Research Centre

www.localisation.ie

The Localisation Research Centre (LRC), at the University of Limerick in Ireland, is the information, educational, and research center for the
localization community. The Centre’s focus is to carry out research, to act as
an information broker, and to be the educational center of excellence for the
localization industry. The Centre’s key activities include research and development, the evaluation of localization tools, the establishment of a Localisation
Tools Library, consultancy services, education and training, and the publication of a regular Journal.

Merrill Brink International

www.merrillbrink.com

Merrill Brink International (www.merrillbrink.com), a division of
Merrill Corporation (www.merrillcorp.com), is a leading global provider
of technology-enabled multilingual service solutions for the IT, life sciences, financial, legal, automotive and equipment, and other corporate
markets. Merrill Brink specializes in marketing communications, regulatory, software localization, legal and globalization consultancy. As a
client, you can benefit from our unique tools to aid project management
and workflow automation. Tools include iTrac® which initiates jobs,
tracks status, receives automated estimates and manages budgets;
Otto™, which automates and integrates with your documentation
workflow system to enable simultaneous language availability; and
iBudget™, TermTrac™ and QueryTrac™. Visit our booth, number 23A,
for a demonstration.

Moravia Worldwide

www.moraviaworldwide.com

Moravia Worldwide is a leading globalization solution provider,
enabling companies in the information technology, e-learning, life sciences and financial industries to enter global markets with high quality
multilingual products. Moravia’s solutions include localization and
product testing services, internationalization, multilingual publishing,
technical translation and content creation. With dedicated testing and
engineering solutions, Moravia helps companies release their software
and hardware products globally by providing services that include test
development, localization and functional testing, test automation and
software engineering. Moravia Worldwide maintains global headquarters
in the Czech Republic and North American headquarters in California,
with local offices and production centers in Ireland, China, Japan, Latin
America and throughout Europe.


MultiCorpora

www.multicorpora.com

MultiCorpora empowers language professionals by delivering innovative software solutions that drive market segment leadership and enable its
customers to differentiate themselves from traditional TM users. MultiCorpora’s multilingual asset management solutions promote the leveraging
of core business competencies and increased end-to-end production
efficiencies for faster turnaround and greater volumes. MultiCorpora’s
flagship product, MultiTrans, is an innovative tool that combines MultiCorpora’s unique TextBase TM technology with its best-in-class Terminology
Management System. MultiTrans customers use their full-text repositories
of previously translated documents to produce more accurate translations
by eliminating ambiguity of terms through a context-based workflow which
matches text strings of any length.

MULTILINGUAL QA Ltd.

www.multilingualqa.com

MULTILINGUAL QA Ltd., an exclusive quality assurance center,
specializes in testing localized software in over 30 languages by native
speakers. Our linguistic, functional and cosmetic testing is executed in
a controlled environment, utilizing shared resources and state-of-the-art
labs all under one roof. Our ability to provide customers with the required
testing environments, professional native in-house linguists and technical
support personnel offers the ultimate solution to international software
publishers and localization companies. For more information, please visit
www.multilingualqa.com

OmniLingua Worldwide, LLC

www.omnilingua.com

OmniLingua Worldwide, LLC provides translation, localization and
technology solutions to major clients in the medical device and appliances, bio-life sciences, automotive, heavy equipment, industrial controls
and computer hardware and software industries. OmniLingua localization
services are supported by the OmniLingua Translation and Information
System (OTIS), one of the first enterprise class technology systems deployed in the localization industry. As a key language management partner,
the OmniLingua team delivers Measurably BETTER™ service, quality, and
technology support to produce the results clients need.

PASS Engineering GmbH

www.passolo.com

PASS Engineering, a business unit of SDL International, is the leading provider of localization technologies. SDL Passolo offers cutting-edge
localization technology for all major development platforms to process
Windows software, Microsoft .NET including Windows Presentation Foundation (WPF), Borland Delphi/C++ Builder, Java, XML, HTML, text files and
databases. Tight integration with SDL Trados, MultiTerm, spell checkers
and WYSIWYG editors guarantees high-quality and short turn-around
cycles. SDL Passolo offers fuzzy-matching, pseudo-translation, check
functions, statistical reports, and experts for project setup, alignment and
update. Automation and integration technologies provide users with the
means to adapt quickly to special requirements, non-standard file formats
and workflows. As a part of SDL’s GIM solutions SDL Passolo offers
scalable support for localization projects.

Plunet GmbH

www.plunet.de

The Plunet BusinessManager, a software package for order
processing and project management, enables translation offices to
organize their entire workflow on a single platform. The software is
designed to help offices work more efficiently by automating their work
steps and making them more transparent. The Plunet BusinessManager
organizes the following activities: e-mails, business partner contacts,
quotation and order processing, job management, invoicing and accounting, financial summaries, acquisition of new customers, CRM and
document management. System processes can be flexibly adapted to
existing workflows and to different sizes of business. The Plunet BusinessManager can be used on a single workstation, in a local network or
as a distributed internet-based solution.

Saltlux Inc.

www.saltlux.com

Saltlux has 30 years of history as the first technical translation company and provider of localization and globalization services in Korea. Saltlux
provides technical and multilingual translation, software localization, web
globalization, technical writing and multilingual desktop publishing. Saltlux
puts together capable consultants with professional knowledge and experience, technical translators for various languages, and software engineers
to provide full support in technical and linguistic aspects. Saltlux runs its
own quality management system on the strength of 30 years of experience.
Systematic processes, IT power and extensive databases enable Saltlux to
provide high-quality services. Saltlux also leverages its Global Partner Program and Customized Service Program to maximize customer benefit.
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SDL

www.sdl.com

SDL is the leading provider of Global Information Management
(GIM) solutions to the world’s leading brands. We help corporations
reduce cost and drive global revenue by providing software and services
to manage global content. SDL GIM solutions automate and manage
the complex processes involved in authoring, translating and publishing
information for a global audience. SDL provides solutions that help drive
revenue and efficiency savings across the complete localization supply
chain — from large corporations, to language service providers and freelance translators. Example clients who use our services worldwide include
Canon, Philips, Microsoft, Fedex, Sony, Xerox, CA, HP, Sun, Intel, SAP,
Morgan Stanley, GlaxoSmithKline.

Skrivanek Ltd.

www.skrivanek-gmbh.de

Skrivanek is a world leader in language services, specifically translations spanning a multitude of languages and the effective localization
of products on international markets. Established in 1994, the company
quickly managed to dominate the Central European translation market,
creating a network of 51 branches covering 13 countries, including a
branch located directly in Berlin focusing on the German market. Its wide
range of on-staff professional translators, project managers, software engineers and DTP specialists has enabled Skrivanek to provide high-quality
translation and localization services in any conceivable language and
volume, thus creating an enviable clientele. Skrivanek’s quality of service
is backed by ISO 9001:2001 certification.

TOIN Corporation

www.to-in.com

TOIN Corporation is a full-service localization provider with services encompassing authoring, localization, content management and
workflow/process consulting. TOIN offers global reach and exceptional
strength in Asia, with headquarters in Tokyo and additional operations
in the United States, Europe and China. The company has more than 40
years’ experience helping Global 1000 companies in industries such as
automotive, information technology, life sciences, engineering, electronics, training, publishing, software development, manufacturing, semiconductors and consumer products.

Translations.com

www.translations.com

Translations.com is a leading provider of software localization, website globalization, enterprise-wide translation services, and localizationrelated technology products to clients in virtually every major industry.
As the largest privately-held language services company in the world,
Translations.com is focused on the strategic needs of organizations
seeking to communicate and conduct business in international markets.
Translations.com has over 50 client service locations on 4 continents and
continues to pioneer new techniques and technologies for the rapid development of multilingual business solutions. For more information, please
visit the Translations.com website, www.translations.com, or e-mail the
company at info@translations.com

VistaTEC

www.vistatec.ie

VistaTEC’s mission is to provide the industry’s most scalable and
flexible localization solutions. We believe the most cost effective, highest quality services are achieved through the convergence of technology,
language skills and project management best practices. Through process optimization, unparalleled client retention and access to the brightest linguistic and technical talent around, we offer customized services
and continuous productivity gains. We provide translation and language
quality review in over 65 languages and the full complement of technical
services such as internationalization, certification testing, software and
web engineering/QA and UA publishing. Our expertise covers hardware,
multimedia, wireless applications and web and internet technologies.

Welocalize

www.welocalize.com

Welocalize offers integrated globalization services for the rapid
deployment of enterprise content and applications to international markets. In response to unique customer needs, we provide globalization
consulting, translation, localization and testing solutions that manage risk, improve repeatability and ensure transfer of knowledge from
project to project. Our Hybrid Delivery ModelSM offers a flexible mix of
onshore expertise and offshore production to create a scalable, costefficient solution that delivers predictable business outcomes in a shorter time frame. With 250 employees and offices in the United States,
Germany, Ireland, Japan and China, the Welocalize global platform
engages the expert resources needed to meet complex, global demands
faced by multinational customers.
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Preconference Workshops
WS1
Monday, 9 June

9.00

TAUS: Statistical Machine Translation – Theory and Practice

Leaders: Heidi Depraetere (Cross Language), Hannah Grap (Language
Weaver), Marie-Laure Poëte (Cross Language), Hubert Schlarb (Siemens),
Jaap van der Meer (TAUS), Kirti Vashee (Asia Online)
Full-day workshop comparing machine translation theory and practice.

WS2a

Medical Localization Round Table

9.00

Moderator: Clio Schils, The Localization Institute
This round table will focus on issues concerning localization and
translation for the medical device, pharmaceutical and diagnostics sectors.

WS2b

9.00

Software Localization and Internationalization Workshop

Moderator: Carsten Witte, Siemens Healthcare Sector
This workshop will cover how Siemens Healthcare Sector and their
vendors are working to internationalize and localize medical software so
that simship for up to 23 languages in eight weeks is easy to perform.

WS3

Games Localization Round Table

9.00

Moderator: Miguel Bernal, Roehampton University, London
Speakers: Andrea Ballista (Binari Sonori), Michaela Bartelt (Electronic Arts),
Seb Berthelsen (Square Enix), Ryan Warden (BioWare), Vanessa Wood
(Sony Computer Entertainment Europe)
This full-day round table will consist of several distinct sessions presented by experts in games localization. The day will end with an open discussion
based on information and questions from the day’s presentations.

WS4

9.00

TAUS: Advanced Leveraging

Leaders: Willem Stoeller (Welocalize), Andrew Joscelyne (TAUS), Robert
Vandenberg (Lingotek), Ilia Kaufman (KCSL), Pierre Blais (MultiCorpora)
This morning workshop examines shortcomings of classic TMs and
introduces advanced leveraging and why it fits within the new market
environment.

WS5

13.30

TAUS Data Association (TADA) – An industry owned platform

Leaders: Melissa Biggs (Sun Microsystems), Will Burgett (Intel), Francis
Tsang (Adobe), Chris Wendt (Microsoft), Jaap van der Meer (TAUS)
The TAUS Data Association will be incorporated on June 30, 2008.
Owners and users of multilingual content are invited to join this new industry
association for sharing language data. This is an afternoon session.

WS6

Introduction to Medical Localization

9.00

Leaders: Simon Andriesen (MediLingua Medical Translations), Andres
Heuberger (ForeignExchange Translations)
Issues that distinguish medical localization from “normal” localization will be discussed at this morning session.

GALA1: Annual Meeting (members only)

9.00

The GALA member meeting agenda will include an update on current
activities, membership and finances as well as interaction and input from
members on future activities.

GALA2: GALA Speed Networking

13.30

This session provides GALA members with a fun and structured
opportunity to become acquainted in short, concise meetings.
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Session Descriptions

Localization World Taxonomy

The organizers of Localization World have developed a localization taxonomy to help participants as well as first-time visitors find their way around
the world of localization. This classification is used both in the Localization
World Network — where it will help you identify fellow travelers and network
with others who share your interests — as well as in the Localization World
program where each session is “tracked” according to the taxonomy.
The tracks are color-coded to indicate which sessions pertain to
which topics, thus enabling delegates to plan their personal schedules
more easily.
Localization functions include:

Localization
Process

Localization Process — authoring, content engineering and management, terminology management, quality management, project management,
web globalization, customer support

Translation
Automation

Translation Automation — machine translation
(MT), translation memory (TM), workflow automation, terminology automation

Localization
Business

Localization Business — benchmarking, business
models, marketing and trends, vendor relations,
case studies

Innovating
Business
Models
Market
Research

Innovating Business Models — The focus of Localization World Berlin 2008 is localization business models: how market forces are imposing and encouraging
changes, and what changes best address the markets.
Market Research — Current practices, best
practices, user-generated information, social media

Presentation Formats
Localization World sessions are presented in one of four format
types which are described below. The session descriptions on the following pages indicate in which format each session will be presented.

Perspectives: Nontechnical sessions with a business focus
Localization World Perspectives are “conventional” conference presentations. Speakers provide perspectives on various aspects of localization,
usually from the customer’s point of view and with a less technical focus than
in other types of sessions. Perspectives are hosted by industry specialists and
experts who introduce the topic as well as the speaker, thereby providing a
context for the Perspective.

Point/Counterpoint: Stimulating debates on hot topics in localization
Localization World Point/Counterpoint sessions are designed to highlight
and stimulate debate about hot topics in the localization industry. A moderator
who is knowledgeable and experienced in the subject will manage a pointby-point debate between two or more panelists who focus in on what really
matters to our delegates.

Praxis: Hands-on solutions for localization practitioners
Localization World Praxis panels feature hands-on solutions for localization practitioners. They are more like seminars than ordinary conference
sessions. Facilitators are provided to help define issues and manage these
interactive sessions where the delegates are as important as the presenters.
PowerPoints are limited, and the concentration is on the interaction between
the ideas and experience of panelists and delegates. Delegates should leave
a Praxis better informed about specific solutions to localization problems,
gaining the benefits of the collective wisdom of a Praxis session.

Keynotes: General interest presentations and discussions
Localization World Keynote sessions are presentations to the entire
conference covering a variety of general interest topics. These three sessions
are intended to provide fodder for discussions throughout the conference.

Session Locations
Keynote Addresses: SAAL II
Track A sessions: SAAL II
Track B sessions: Salon 2
Track C sessions: Salon 3/4
Open Space: Salon 6
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Conference Day One
Tuesday, 10 June

Keynote1

Localization at the European Commission —
Getting the Message Across

8.30

Host: Jaap van der Meer
Speaker: Filip Majcen, European Commission
Communicating with people in their own language is a high priority
for the European Commission. Its translation department plays a key
role in this respect, providing high-quality written communication in all
official languages. In recent years, it has branched out into editing and
web translation services and established a network of field offices in the
EU countries, using new media to communicate clearly and opening a
space for dialogue between people and EU institutions. The presentation
will look at ways in which the translation department is dealing with the
challenges posed by this development.

Keynote2

9.30

Lessons for Innovation

Innovation

Host: Jaap van der Meer
Speaker: Idris Mootee, CEO, Idea Couture
Idris Mootee is a business and innovation strategist and author
of several books on business strategy, marketing and innovation. In his
keynote speech, he will explore what keeps the localization industry from
innovation.
There are many barriers to innovation and the most common one is
“cognitive inertia.” It is particularly relevant to successful organizations
when they become overly dependent on their mental models to the extent
that they fail to notice disruptive changes in the external environments
— until these changes have become so widespread or their organization’s
capacity for successful adaptation are seriously undermined.
It is therefore important that organizations periodically engage in
innovation processes of exploration and dialogue with a view to broadening their perceptions. The objective is to attain the requisite variety in
mental models necessary in order to anticipate the future and develop a
strategically responsive organization. In his keynote, Idris will share practical insights from the field as well as prescriptive advice on purposeful
innovation. He will present techniques that can make potential threats to
organizations more obvious, and through critical reflection of disruptive
futures put the organizations into sharp focus. He will share unconventional management practices that generate breakthrough thinking.
The future of localization is unclear. How would concepts such as
“citizen translator,” “glocalization,” “service design” and “localization
platform” affect our future? Participants will get a deeper understanding
of these concepts that will leave them refreshed and enthusiastic, ready to
tackle the future head on!

A1

perspective

Continuous Workflow

11.00

Host: Melissa Biggs
Speakers: Fernando Biasi (Alpha CRC), Mathieu Cresp (Autodesk), Fred
Hollowood (Symantec)
In a world where speed-to-market is of the essence — alongside
efficiency of manpower, increasing scopes and reduced cost — initiatives
that allow content developers and localizers to work in one environment
with few or no barriers must be viewed with interest.
The presentation will look at the achievements and challenges faced
by Autodesk and Symantec as the content developers and process owners, and by Alpha CRC as the localization service provider.
The Continuous Workflow is a new process model whereby translation follows closely the creation of the English documentation content.
The challenge is examined in an environment of CMS, and GMS connectivity, and analyzed in terms of prerequisites, cost, and simultaneous
shipment. The objective is to show significant gains in terms of project
management and coordination efficiency, and contribute to scale localization processes.
Note: This session will run 15 minutes longer than other sessions
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Moderator: Peter Reynolds
Speakers: Reinhard Schäler (LRC), Grzegorz Wójcik (MAGIT), Marcin
Zaremba (MAart Agency), Jost Zetzsche (International Writers’ Group)
Technology panels are usually composed of people with a vested
interest in promoting their own software and being very guarded on
subjects outside of this. The vested interest of the members of this
technology panel is different. Rather than being sellers of a particular
technology, they are all buyers. We have brought together a panel of
technology experts who are very experienced in the tools and solutions
offered within our industry and who have strong views on how technology should contribute to the business model of the language service
provider.

praxis

Introduction to Localization 1

11.00

Host: Daniel Goldschmidt
Speakers: Richard Sikes (The Localization Institute), Angelika Zerfaß (zaac)
Three highly experienced industry experts will illuminate the basics
of localization for session participants over the course of two one-hour
blocks. This instruction is particularly oriented to participants who
are new to localization. Participants will gain a broad overview of the
localization task set, issues and tools. Subjects covered will include fundamental problems that localization addresses, components of localization projects, localization tools and localization project management.
There will also be time for questions and answers, plus the opportunity
to take individual questions offline with the presenters. This session
will present an overview of why localization is a complex endeavor that
requires specialized knowledge, understanding and experience. Theory
will be mixed with anecdotal, true-to-life material.

A2

perspective

13.30

“Can you Localize into Yugoslavian?”: Localization Issues
in South Eastern European and Central Asian Languages

Host: Ulrich Henes
Speaker: Ivan Lukavsky (Moravia)
Managing localization in new markets brings challenges that are
very similar across markets, with the specific region mattering only to a
certain extent. Many issues share common features, varying from nonexisting or undeveloped terminology to potential political concerns. Both
the client and the supplier are faced with how to manage these issues.
This presentation proposes to cover these two new regions and
the typical challenges — from both the supplier and the client viewpoint
— we all face when localizing for a new market.

B2

praxis

The Falling US$ — A Practical Discussion
about its Impact on the Localization Industry

13.30

Moderator: Renato Beninatto
Speakers: Thomas Murray (VistaTEC), Camilo Muñoz (Translation
Source)
A discussion between industry stakeholders about the overall impact on the industry of the continuously falling US$ — from increased
international sales for US$ software publishers, potential rate changes
for euro zone languages to new sourcing locales. This forum aims to be
an open and honest discussion about practical solutions — current and
future.
We will also discuss the current status of the localization industry
in India and the type of initiatives in vogue by the government and
industry to reach wider audiences through the localization of products and services. Based on the Indian socio-political, economic and
demographic scenario, the session will create a perspective of the future
of the Indian localization industry and some of the feasible strategies
that can be adopted to make the best use of the opportunity offered by
Indian diversity.
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Process

C1

Automation

11.00

Process

praxis

The User Strikes Back: A Technology Panel

Business

B1

Innovation

Process

C2
A3

perspective

It’s Only Natural

Business

15.00

Host: Donna Parrish
Speaker: Reinhard Schäler (LRC)
Mainstream localization is an instrument of economic globalization:
whoever wants to open up new markets for their message, their service or
their product needs to localize. Localization today is, naturally, a one-way
process with a focus on economics. It is done, with few exceptions, from
English into other languages, from the “rich” for the “poor.”
This presentation will demonstrate that there is nothing “natural”
about the way mainstream localization is working today and that it has, in
fact, gone badly wrong. Rather than bridging the digital divide, rather than
preserving linguistic and cultural diversity, it is widening the divide and
endangers cultures and languages. The fact that concepts described as
crowd-sourcing and wikifization — that have been around for some time
outside the mainstream — are now entering it is a clear indicator that
radical changes are about to happen.

perspective

15.00

Corporate Strategy and the Global Investment Portfolio

Host: Martin Guttinger
Speakers: Rick Silva (Symantec)
We truly live and interact in a global marketplace. As such, it
comes as no surprise to companies that there are revenue opportunities
in foreign markets. Investing internationally is a business decision that
requires significant analysis to ensure alignment with the organization’s
overall strategic objectives. Building such a business case for foreign
investment keeps the localization model at the heart of achieving
strategic international objectives. This session will address making the
strategic business case for localization by considering key concepts
such as ROI, compound annual growth rate, financial analysis, margin
analysis, data-based decision making, and dashboarding — all at the
language level.

C3
Process

13.30

Host: Daniel Goldschmidt
Speakers: Richard Sikes (The Localization Institute), Angelika Zerfaß (zaac)
Continuing the topics introduced in C1, the leaders will discuss how
project components become readied for localization, the application of
tools that localization specialists use, and how to create and run efficient
localization projects.

B3

Automation

praxis

Introduction to Localization 2

praxis

Audio and Video Localization: Handling
Clients’ Expanding Needs

15.00

Host: Ulrich Henes
Speaker: Xavier Marchand (JBI)
Continuing the topics introduced in C2, the leaders will discuss how
project components become readied for localization, the application of
tools that localization specialists use and what to consider when designing and executing tests of localized products.

A4

perspective

16.30

Machine Translation in Microsoft’s Publishing Process

Host: Jaap van der Meer
Speaker: Chris Wendt (Microsoft)
Microsoft uses machine translation (MT) in its publishing
process for public websites, for packaged software and for software
documentation. This talk describes the basics of the statistical MT
system being used, and examines the level of language automation in
the internal and external publishing processes. The speaker will share
the experience of the internal and external partners with raw MT and
with post-editing.
Microsoft has collected meaningful end-user feedback on its
sites, allowing it to define the role of MT in applied language automation. An overview of the results will be given.
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16.30

Host: Melissa Biggs
Speakers: Dimitrios Dalossis (Sun Microsystems), Ian Butler (Jonckers
Translation and Engineering), Kirti Vashee (Asia Online)
This panel will tackle the challenges posed by new content
modalities in use to communicate information. Over the past several
years, blogs, wikis, YouTube, podcasts, screencasts, content aggregators, feeds and other media formats and techniques have begun to
supplement and, in some cases, replace, traditional content forms
such as formal documentation, live customer support channels, and
so on. Many of these new formats also rely on communities and different authoring assumptions. The panel will discuss ways that both
suppliers and vendors can address the challenges raised by these new
content types: the content types themselves and their special features
such as personas and community participation; time-to-market;
customer expectations; utility; and community. The panel will also
address how these new modalities affect and are critical to global,
cross-language communication.

C4

perspective

Can Automation Be Automated

16.30

Host: Peter Reynolds
Speaker: Joergen Danielsen (Eule Lokalisierung)
With growing volumes and reduced turnaround times, the automation of localization/translation tasks is a must. On the other hand, there
is no tool that fits all localization scenarios. Do we need to bring in ERPtype consultants? How can we be sure that the current solution will still
work in two years, when the IT landscape will have changed?
Is there a pragmatic answer to these and other questions?
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Innovation

perspective

Content Disruption — The Challenges
of Shifts in Localizing New Content Types

Automation

B4
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Keynote3

9.00

Translation 3.0 — The Natural Next Step

Innovation

Moderator: Jaap van der Meer
Panelists: Aiman Copty (Oracle), Jessica Roland (EMC), Francis Tsang
(Adobe), Karen Combe (PTC), Fred Hollowood (Symantec)
In this keynote panel, localization buyers from some of the leading
IT companies look toward the future of the localization industry. “Global
customer support” is being redefined in the “post-globalization” phase.
Translation becomes a utility generally available to customers and end-users. We are facing bigger challenges than ever before. What is the role of
localization in the future? The discussion will focus on disruptive technologies, innovation barriers, industry collaboration, sharing of language data,
the role of customers and the role of vendors.

A5

point/counterpoint

10.30

Business Model Transitions — B-to-B Procurement
Shifts for Translation Sourcing

Host: Bettina Reichart
Speakers: Dimitrios Dalossis (Sun Microsystems), Richard Faubert (Cisco)
Case studies in how using procurement and auction formats are
changing vendor management business models.

November 18-20, 2008
Buenos Aires, Argentina
Hotel Abasto Plaza
Save the date!
www.localizationlatinamerica.com
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Host: Kathleen Bostick
Speaker: Zia Daniell Wigder (JupiterResearch)
The past year has witnessed a global explosion of user-generated content (UGC). Social networking sites such as MySpace, Hi5, Facebook and
Orkut are growing rapidly; consumption of user-generated video continues
to increase. Retailers expanding beyond their borders are adding consumer
reviews to their new global sites. How can companies growing internationally best integrate UGC into their sites? How much translation is necessary?
This session will look at how companies are tackling the UGC challenge and
will identify key localization strategies for different types of organizations.

perspective

How Localization Made PricewaterhouseCoopers’
TeamMate Software an International Success

10.30

Host: Martin Guttinger
Speakers: Bob Donaldson (McElroy Translation)
Too often localization is considered an afterthought within business
strategy. But what happens when localization IS the strategy that makes a
product marketable — and turns it into a profit center?
PricewaterhouseCoopers (PWC) did just that with TeamMate, its
accounting system that now sells to Fortune 100 global companies. By
contracting with a professional language service provider, PWC turned
TeamMate into a successful international software sensation. This presentation will explain how it happened.

A6

perspective

Sharing Language Assets within an Ecosystem —
An Implementation Roadmap

12.00

Host: Melissa Biggs
Speaker: Paula Shannon (Lionbridge)
There is widespread recognition that language assets such as translation memory and terminology repositories have not been fully utilized in
ways that could maximize their potential benefits. At the center of this
push is the concept of sharing assets across an ecosystem of partner organizations. Lionbridge estimates that such a model can result in a decrease
of localization costs by up to 20% while increasing speed-to-market.
Paula Shannon of Lionbridge will provide a practical guide for organizations looking to share language assets across a partner ecosystem. She
will review a typical implementation roadmap and will explain approaches
to answering common questions associated with this business model.

B6

perspective

12.00

Current Web Globalization Practices — An Industry Analysis

Host: Ulrich Henes
Speaker: Gary Muddyman (Conversis)
In 2007, Conversis commissioned a research study managed by
California State University, Chico. The aim of this study was to explore
multinational enterprises’ websites to find out how well the businesses
were adapting to countries, cultures and languages. The study results
provide evidence that globalization and localization of websites gives us a
deeper insight into current and future developments in terms of web globalization and localization. The presentation will share the results of the
study and provide delegates with a unique insight into current attitudes,
practices and expectations from the client side.

Open Space

12.00-13.00 and 14.30-15.30

This Open Space session will facilitate brainstorming on topics to
be selected by the participants. Ideas for brainstorming may have come
up in any of the sessions during the conference or inspiration may be
given by one of the keynote speakers. Participants in the Open Space
session will select three or four topics for discussion and break-out in
smaller groups. A Localization World Wikispace will be available for the
groups to record the notes on their discussions. This Wikispace will
remain open after the conference to allow participants and other parties
to continue the discussion.
21

Process

C5

Market
Research

10.30

Process

perspective

Global Social Media: Best Practices
in Localizing User-Generated Content Sites

Market
Research

B5

Business

A7

point/counterpoint

Host: Ulrich Henes
Speaker: Philo Holland (T-Systems, Deutsche Telekom)
Traditionally educated businesspeople are generally not aware of
the globalization services industry. Enabling them to fully acknowledge,
accept and use globalization services and solutions requires a healthy and
functional collaborative framework, based on intercultural trust — which
must be established within the customer’s organization first.
As an example, only when the Spaniards, Italians and Japanese
successfully collaborate with Americans, Germans and French, will
globalization services actually be used. By embracing and fully integrating
the cross-cultural training and solutions industry into the globalization
industry service portfolio will we be able to successfully introduce our profession, industry best-practices and solutions to the global marketplace.

Market
Research

B7

perspective

Creating a Global Content Value Chain:
Focus on Content Management

Process

perspective

Using Agile Methods to Bring Localized Products
to Market: How Does it Work?

14.30

Host: John Papaioannou
Speakers: Anna Browne (VistaTEC), Michael Doody (Symantec), Peter
Reynolds (TM-Global/MAart)
This session will seek to address how you can adjust agile development methodologies to support localization, the mind-set needed to do
it, the tools available to assist in the process, and how the development
process needs to be altered to facilitate it.

A8
Business

14.30

Host: Donna Parrish
Speaker: Mary Laplante (The Gilbane Group)
Content management is central to any solution for streamlining the flow of content from creator to consumer, even when multiple
languages are not required output. As both a technology and a business
practice, content management is now essential for companies that
operate throughout the world. This session focuses on global content
management as the keystone for creating a chain of processes that
enable users to add value at each stage of the lifecycle. Mary Laplante,
senior analyst in Gilbane Group’s Globalization Practice, presents a
state-of-the-market report on content management designed specifically
for language professionals. Topics include approaches to integrating
content management and global information management platforms;
people, process and technology issues that will bias solutions for
success; and the business case to be made for investing in solutions,
not just building blocks such as authoring systems and translation
memories. The agenda begins with an introduction to the concept of
the global content value chain and concludes with case studies drawn
from original Gilbane Group research.

C7

perspective

16.00

Calculation of Internationalization Cost as a Real Option

Host: Daniel Goldschmidt
Speaker: Richard Sikes (The Localization Institute)
This presentation posits an alternative to the common “opportunity
cost” mentality used to decide whether or not to proactively internationalize software code. Using an adaptation of a well-known mathematical
model from finance theory, calculation of internationalization costs will be
presented as analogous to the cost of acquiring a real option.

B8
Market
Research

14.30

Exponentially Increase Demand for Globalization Services

perspective

The Intergalactic Impact of Language

16.00

Host: Donna Parrish
Speaker: Don DePalma (Common Sense Advisory)
In this presentation, Don DePalma presents his preliminary research for a new book about language use in science fiction. He discusses
how sci-fi authors represent Terra’s languages in close encounters of
various kinds, geopolitical issues associated with the choice of language,
and what the future of sci-fi language holds.
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perspective

16.00

Chinese Localization Vendors Face New Challenge

Host: Sukumar Munshi
Speaker: James Wei (Beijing E-C Translation)
As one of the most active economic entities in the world, China’s
economic climate has evolved dramatically over the past three years:
1. Local currency keeps appreciating (+13%). The appreciation will
continue for the next 3-5 years.
2. CPI increase as high as 6.9% on Nov. 2007 as compared with Nov.
2006 (http://www.stats.gov.cn/english/).
3. Annual average labor cost growth is about 8% or higher.
4. The issue of new law on employment contracts.
5. More and more multilingual vendors have presence in China.
6. Local China vendors enjoy fast growth (30%-50%).
7. Not only Asian languages, but also European languages are assigned to Chinese vendors.
The presentation will give a deep analysis on the current localization
market changes in China and review the opportunities and challenges.

Closing

plenary

Passport to Localization:
Conference Activity and Closing Session Prizes

17.00
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The Globalization and Localization Association (GALA) invites
member companies exhibiting at Localization World Berlin to participate
in “Passport to Localization,” an activity designed to drive additional
traffic to GALA member booths throughout the conference and bring an
exciting feel to the closing session. Conference attendees will collect logo
stickers on a GALA “passport” from participating member exhibitors to
be entered in a grand prize drawing for an airline travel voucher. Exhibitors will also contribute individual prizes to be given away in a drawing
using business cards collected at their booths during the conference. For
more information about this activity, visit the GALA website or contact
Amy Ephrem.

p u t i nK

Publishers of
• MultiLingual

www.multilingual.com

• MultiLingual

digital

www.multilingual.com/digital

• Annual

Resource Directory

www.multilingual.com/resourcedirectory

• MultiLingual

News

www.multilingual.com/news
Co-organizers of
• Localization

World

www.localizationworld.com

Thank you for attending
Localization World!
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Business

C8

Vendor-sponsored Sessions

V1

	Tuesday 12.00

Brandt

Vendor to Partner-evolved Development
Ariba is the recognized leader in spend management. In its localization division, Ariba has implemented automation to improve efficiency and
has evolved in its relationship with technology provider Brandt to address
the next challenges.
Ariba believes it is critical to all organizations to improve effectiveness
through process improvement. Using open source technology, custom
software development and Brandt productivity improvement tools, Ariba
has been able to implement continuous improvement from end to end in
its projects. Brandt has a results-driven approach to projects allowing the
equating of measures of activities with improvements in performance.

V2

	Tuesday 12.45

Alchemy Software Development

Alchemy PUBLISHER
Following much speculation, the worst kept secret in the localization industry is revealed! Attendees at Localization World Berlin 2008 are
invited to an exclusive product launch of Alchemy PUBLISHER, which will
completely revolutionize the document translation process.
Alchemy will reveal a new approach to documentation translation and
publishing, using the most advanced technology and architecture ever seen in
our industry. Alchemy PUBLISHER provides immense productivity gains in the
translation of MS Word, Adobe FrameMaker, QuarkXPress, InDesign, XML,
HTML, and over 100 other file formats. It offers documentation managers
and authors increased translation productivity and re-use, reduced desktop
publishing cost, reduction of time-to-market and a competitive advantage.
Attend our lunchtime session at Localization World Berlin and be the
first to see the future of document translation!

V3

Language Technology Centre

Wednesday 13.00

Optimizing Multilingual Workflow and Business
Information Management in a Global E›conomy.
Join LTC, the specialists in multilingual workflow tools, to learn how
you can use technology to boost your productivity and reduce administrative costs. Take your business to a new level with LTC Worx, the business
system that adapts to and optimizes your processes. Take advantage of
tools that help you to manage projects efficiently, keep on top of your
finances and plan ahead effectively. LTC Worx centralizes and manages all
your crucial business data and features open, documented APIs and interfaces that allow it to fit right into any IT infrastructure.

Wednesday 13.00

The Institute of Localisation Professionals (TILP)

Introduction to TILP
The localization community is invited to attend this short session
about The Institute of Localisation Professionals (TILP) which represents individual professionals and only allows individual membership. TILP pursues
it primary aim — the development of professional practices in localization
globally — through its Certified Localisation Professional (CLP) programme
and courses, currently offered online and in eleven locations worldwide.

The fastest way to find resources and to
connect with peers in the Localization World

LocWorld
www.locworld.net
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V4

Wednesday 13.45

Jonckers Translation and Engineering

Community-based Translation: Panacea or Fantasía?
We’ve all heard about it. Google did it; Facebook is doing it. We all
want to try it! Community-based translation is the current darling of the
localization sector. Well, it’s certainly something new, and let’s face it:
there’s not a whole bunch that’s been new in our business for a while.
We thought we’d go and find out a little bit about it, and we’d like
to share some of what we found. This is a presentation discussing some
of the aspects, advantages and challenges of using community-based
translation in a commercial environment.

Wednesday 13.45

Globalization and Localization Association

Introduction to GALA
Companies interested in Globalization and Localization Association (GALA) membership are invited to attend this short session. GALA
representatives will present details on the benefits of GALA membership, including networking, marketing and discount opportunities.
GALA membership is open to any company providing translation,
localization, internationalization or globalization products or services,
including tools developers, training suppliers and consultancies.

Innovating Localization
Business Models

October 13 - 15, 2008
Monona Terrace
Madison, Wisconsin USA
n Large exhibits with tools and services
from around the world
n Excellent speakers and keynote addresses
n Three days full of sessions for beginners and
experts
n Social events for networking
n Participants from 30+ countries

www.localizationworld.com
info@localizationworld.com
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Participants
Simon Andriesen

WS6

Simon Andriesen is managing director of The Netherlandsbased MediLingua. He also manages Leesbaarheidstest.nl,
which is a company specializing in readability testing of patient information, and coordinates and teaches a series of
courses on medical and pharmaceutical translation. He has
been part of the localization community since 1980 and was
a founding member of INK, one of the first localization firms in Europe. Simon is a member of the advisory board of the Medical Round Table of Localization World conferences.

Andrea Ballista

WS3

Andrea Ballista has worked in entertainment localization for more than 15
years and is one of the founders and partners of Binari Sonori. Pioneer in
the support of multilingual localization for simship, he has been responsible for the localization of a host of popular games.

Michaela Bartelt

WS3

Michaela Bartelt started in the game industry as a German translator ten
years ago. She is now the general manager for territory localization for
Electronic Arts Europe and Asia. She has been either directly involved in
or managing teams working on the localization of all major EA franchises
such as FIFA, Need for Speed and The Sims.

Renato Beninatto

B2

Renato Beninatto is the chief connector at Common Sense
Advisory, a market research and consulting company
special-izing in the language services industry. Renato has
over a quarter-century of executive-level experience in the
localization industry and since 2002 has been conducting
research and leading the consulting practice of Common
Sense Advisory.

Miguel Bernal

WS3

Miguel Bernal is one of the few academics who has started
raising the issues of game localization and the necessity of
doing research into the topic in order to improve overall
quality and turnover. He is currently lecturing in media
translation in London and working on his Ph.D. in the
translation of video games. He has formally introduced
game localization within translation studies programs at the two universities he works for in London. Miguel created the L4G mailing list with a
view to bring people together to discuss game localization issues. Miguel
is a member of the IGDA and cofounder of the Game Localization SIG.

Seb Berthelsen

WS3

Seb Berthelsen has been working in the game localization industry for
almost a decade and has participated in the localization of such games
such as Dragon Quest, Kingdom Hearts and Final Fantasy. Having performed most tasks within game localization, he is now the production
manager for Square Enix in Europe.

Fernando Biasi

A1

Fernando Biasi holds a degree from the University of Venice
and has over 15 years in the localization industry, having
worked in the United States, Ireland, Continental Europe and
the United Kingdom. He is a former employee of Corel
Corporation and the World Bank and has managed largescale multilingual projects for some of the industry’s biggest
players. He is often involved in consulting activities, designing and
influencing processes, assisting in and promoting localization solutions.

Melissa Biggs

WS5, A1, B4, A6

Melissa Biggs, senior globalization business manager at
Sun Microsystems, Inc., has over 12 years of experience in
localization management. Melissa has successfully
delivered globalization and localization programs driving
the growth of globalization at Sun. She led the team which
produced and implemented a unique Sun globalization
executive mandate defining localization content and globalization
requirements for Sun products.
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Pierre Blais

WS4

Pierre Blais is CEO of MultiCorpora, a leading global provider of innovative
software platforms for translation support and language management.

Kathleen Bostick

B5

Kathleen Bostick is the vice president of global business at
Lionbridge. With more than 13 years’ experience in the
multilingual services, Kathleen was vice president of North
America for SDL International for nine years prior to joining
Lionbridge in 2005. Often instrumental in helping companies accelerate time-to-market and increase global market
share, Kathleen has expertise in a range of vertical markets, including IT, life
sciences, consumer, e-commerce, education and government.

Anna Browne

C7

Anna Browne is the tools and process manager at VistaTEC.
Her role makes use of her more than 20 years of experience in
product development and engineering services at client and
vendor sites. Prior to joining VistaTEC in 2000, Anna worked
as a localization tools manager at Symantec. Her development career includes eight years as a C developer on the US
West Coast. More recently, her experience includes setting up a quality
assurance department for a development company using Agile methods.

Will Burgett

WS5

Will Burgett is a localization program manager for Intel
Americas, Inc., managing localization strategy and
translation automation. He has over 20 years of
experience in localization at Electro Scientific Industries,
Inc. and Intel in various management roles, including
technical publications, human factors engineering,
product development and web localization.

Ian Butler

B4

As vice president of Business Development Europe at
Jonckers Translation & Engineering, Ian Butler has over 17
years of experience in the localization industry working in a
diversity of roles, including senior technical, operational
and business development. Prior to Jonckers, Ian
established and ran the Global Content and Localization
groups at PayPal. Ian earned his MS in technology management from
University College Dublin in 2002, his BS(hons) in computer applications
from Dublin City University in 1998, and formal qualifications in
electronics and audio engineering in 1988/89. Ian is a member of TILP.

Karen Combe

Keynote 3

As vice president of localization at PTC, Karen Combe is
responsible for product localization as well as localization
support for global services, technical support and marketing.
During the past seven years, she has implemented a complete
localization solution for PTC, including an internationalization
program, development of localization tools for emerging
technologies, effective outsourcing partnerships and the creation of a globally
distributed localization testing team. She manages a localization group of 60
people located in the United States, India, China and Japan.

Aiman Copty

Keynote 3

Aiman Copty is the general manager for Oracle WPTG, which
is focused on delivering engineered services that are integrated
into the product development cycle, together with language
solutions that use a wide network of product specialists and
external partners. Aiman started his career at Microsoft, where
he held positions in product development and managed the
Microsoft Typography group. He later took on the role of director of
localization for the Windows International group in Dublin. Aiman serves on
the advisory board to the Translation Automation User Society, and is member
of the ICT Scientific Advisory Committee for Science Foundation Ireland.

Mathieu Cresp

A1

After many entrepreneurial adventures, 13 years ago, Mathieu
Cresp discovered the localization industry while living in San
Francisco. He joined Autodesk in 2000, where he quickly
contributed to changing localization processes for technical
publications by promoting and implementing standards and
automation wherever possible. Mathieu played a major role in
the Idiom WorldServer implementation at Autodesk and is now dedicated to
designing and developing new localization processes.
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Dimitrios Dalossis

B4, A5

Dimitrios Dalossis is a manager in the Globalization Organization at Sun
Microsystems and brings over seven years of localization experience. The
Globalization Organization’s charter is to help ensure that all products,
programs and solutions in the Software Group within Sun Microsystems
are planned, designed, implemented and tested for global readiness and
follow a consistent localization model to deliver uniform user experience.

Zia Daniell Wigder

B5

Zia Daniell Wigder is vice president and senior analyst at
JupiterResearch. She focuses on issues of globalization,
including language translation, localization and global
marketing campaigns. Previously, she directed both the
media and the broadband practices at JupiterResearch.
Before joining Jupiter in 1998, Wigder worked in strategy
consulting where she helped technology companies identify new business
opportunities in both developed and developing markets around the
globe. She holds a BA from Dartmouth College and a master’s degree in
international affairs from The Fletcher School at Tufts University.

Joergen Danielsen

C4

Joergen Danielsen is managing director and principal owner of Eule Lokalisierung GmbH, a localization company based in Kiel, Germany. Until
January 2006, Joergen worked for Lionbridge Technologies in various roles
— vice president of eSupport, vice president of process and technology,
managing director of Lionbridge Technologies Deutschland GmbH and
Logoport GmbH, and head of sales in Continental Europe. In 1983, he
founded a translation/localization company that served customers in Germany, Europe, and elsewhere. He sold that company to INTL.com in 1998
and became INTL.com president of enterprise solutions until Lionbridge
acquired INTL.com in 2000.

Donald A. DePalma

B8

Donald A. DePalma is an industry analyst, author and
corporate strategist with expertise in the business-focused and
marketing-focused application of technology. He lectures,
writes and is frequently quoted on the topics of online
marketing, content management, multicultural marketing,
localization, return on investment and website globalization.
His book, Business Without Borders: A Strategic Guide to Global Marketing, is
widely used in universities and in business training courses. Since 2002, Don
has led Common Sense Advisory’s research into the best practices,
technology, and professional services that support business globalization.

Heidi Depraetere

WS1

Heidi Depraetere is a director and cofounder of Cross
Language n.v., a consulting, system integration, language
and translation technologies company based in Belgium.
Heidi has more than 15 years’ experience in the translation and localization business. She is familiar with the
evolution of the industry from CAT tools to the newer globalization technologies, including workflow systems, machine translation and hybrid translation solutions. She has created and worked with
international teams from different nationalities throughout Europe and
the United States.

Localiza�on
Services

so�ware localiza�on

Trusted
Worldwide

mul�lingual QA
tes�ng
web localiza�on
mul�lingual seo
doc & marcom
transla�on
globaliza�on
consul�ng

www.acclaro.com

New York, Boston, San Francisco, Munich
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Bob Donaldson

C5

As vice president of strategy at McElroy Translation Company, Bob Donaldson is responsible for streamlining processes using technology, thereby delivering services to clients efficiently and innovatively. He also manages
McElroy’s Glocal Initiative, developing strategic alliances
with like-minded partners worldwide. Bob joined McElroy
in early 2007 and has more than 25 years of experience in creative technology application.

Michael Doody

C7

Michael Doody is director of localization engineering and technology
services for Symantec’s Shared Engineering Services group. He is responsible for providing global localization technology solutions and process
innovations to enable the delivery of the localized versions of Symantec’s
Norton consumer products and Enterprise security solutions in both
Europe, Middle East and Asia, and Asia, Pacific and Japan. Michael has
lived and worked in Japan and Ireland and has over 12 years of experience
in the internationalization and localization industry.

Richard Faubert

A5

Richard Faubert is an eight-year veteran of Cisco Systems.
For 17 years prior to Cisco, he worked at ROLM Systems,
IBM and Siemens. Having spent the majority of his career
in technical support, Richard first became involved in
localization in 2001. He is currently active in centralizing
Cisco’s localization technology and services. He manages
the Cisco Preferred LSP program and is the chairman of the Northern
California Idiom WorldServer Users Group. He is a graduate of Washington State University and Monterey Peninsula College.

Daniel Goldschmidt

C1, C2, A8

Daniel Goldschmidt is a software engineer on the Google
Internationalization Team. For more than 15 years, Daniel
has been engaged in software development. As a
professional in the globalization of software and content
field, he has extensive experience in the internationalization
and localization of large-scale enterprise applications and
projects. Prior to joining Google, Daniel worked as a freelance internationalization and localization consultant. He holds a BS in computer
sciences and mathematics and an MS in computer sciences, both from
the Hebrew University, Jerusalem.

Hannah Grap

WS1

Hannah Grap, marketing communications manager at
Language Weaver, joined the company in 2005 as it began
to expand its business to meet the needs of commercial
customers. Hannah handles Language Weaver’s international marketing initiatives and works with strategic
partners to develop joint communications. Her background
is in marketing and technical communications in the financial services
sector. Hannah holds an MS degree in technical communications from
the University of Washington.

Martin Guttinger

B3, C5

Martin Guttinger has been manager of translation and
localization for Cisco Systems’ Voice Technology Group for the
past five years. Prior to that, he was globalization manager for
Active Voice Corporation. In his current role, Martin is the
technical leader of Cisco’s Voice Technology Localization
Group, responsible for the internationalization and localization of all of Cisco’s Enterprise Voice and Unified Communication applications. He holds a BA in modern languages from the Zurich Translator and
Interpreter School and an MA in business administration in information
technology from Jones International University in Centennial, Colorado.

Ulrich Henes

A2, C3, B6, A7

Ulrich Henes is the president of The Localization Institute
which he founded in the fall of 1996 because he saw a
serious lack of quality training and learning opportunities in
this important area. He has been involved with localization,
first as an international sales and marketing manager (also
serving as a localization manager) for a US software
company and then as president of the American office of a British
localization agency. He is a co-organizer of Localization World conferences.
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Andres Heuberger

WS6

Andres Heuberger is president and founder of ForeignExchange Translations, which provides multilingual compliance
solutions to the device and diagnostics industries. In the
translation industry since 1991, Andres manages ForeignExchange’s major accounts, implements production systems
and technology strategy, and oversees the company’s ISO
900x certification efforts. He regularly writes for European Medical Device
Manufacturer, IVD Technology, MX, and Software Business.

Philo Holland

A7

Philo Holland is globalization advisor at T-Systems/Deutsche
Telekom where he practices fusing globalization and cross-cultural services into one framework using team-driven, centralized localization methodologies. After beginning his career
with Apple Corporation Korea, Philo cofounded a multilingual
technologies company in San Francisco in 1992. In 1994 he
published a multilingual information management solution with Stanford
Medical Center followed by a European web-based automobile configurator
for Ford in 1996. Philo holds a BS in international economics.

Fred Hollowood

A1, Keynote 3

Fred Hollowood has 20 years’ experience in the localization
business both in the publisher and vendor arena. He is
currently director for research and deployment language
services within Symantec’s global localization department
based at the Blanchardstown site in Dublin. He runs a
team covering process improvement and language
technology research centered on the adaptation of controlled language for
machine translation, customer satisfaction studies and data stream
processing to assist rule-based machine translation performance in
conjunction with Dublin City University.

Andrew Joscelyne

WS4

Andrew Joscelyne, writer and consultant for TAUS, has been
involved in the European language industry for over 15 years,
working as a journalist, consultant, analyst and writer. He
has helped coordinate awareness-raising projects on
language technology for the European Commission; edited
trade journals on translation and technology; and carried out
market research into automation solutions for various organizations.

Ilia Kaufman

WS4

Ilia Kaufman is founder and president of KCSL Inc., a software
company creating language technologies such as multilingual
spell checking, grammar and search products. Ilia, who
received a PhD in systems design from the University of
Waterloo, is credited with the publication of a dozen scientific
articles and holds three United States patents. His and KCSL’s
current focus is the development and implementation of pragmatic
computerized machine translation and localization systems.

Mary Laplante

B7

Mary Laplante is vice president and senior analyst at Gilbane
Group, an advisory and consulting firm focused solely on
content technologies. She is lead analyst in Gilbane’s Content
Globalization Practice, where she covers the convergence of
content management and translation process management.
In addition to working with clients on strategies and tactics,
Mary manages research projects, contributes editorial content and
participates in Gilbane conferences and other industry events. Mary has 23
years of experience in standards, publishing, software marketing, and the
research and consulting arenas.

Ivan Lukavsky

A2

Ivan Lukavsky joined Moravia in 1995 as a translator,
holding positions as localizer, proofreader and language
specialist working on localization projects in the IT sector.
In 2000, Ivan joined the Moravia Project Management team
and in 2002 took a role as group manager of Moravia’s
DTP department. He later became Moravia localization
manager, supervising project managers while still managing projects for
major customers. Ivan is currently group manager of Moravia’s Business
Partner Group, responsible for relationships with Moravia’s in-country
partners. Ivan holds a degree in English language and literature/political
sciences from Masaryk University in Brno, Czech Republic.
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Filip Majcen

Keynote 1

Filip Majcen, a director in the European Commission’s
Directorate-General for Translation in Brussels, is
responsible for the recently created editing, web translation
and field offices units. Prior to being appointed to this post
in 2007, he held management positions in some of the
world’s leading financial institutions, most recently as head
of business development for HSBC Securities Services in Luxembourg.
He studied international economic relations and international finance at
the University of Ljubljana, graduating in 1989.

Xavier Marchand

C3

Xavier Marchand, COO at JBI, joined the company in 2005
and has contributed to its rapid growth by focusing mainly
on the increasing demand for the localization of videobased multimedia products. He has hosted many webinars
and training sessions on the production of foreign language audio and video content. Xavier started his career at
Savvy 3 in Tokyo, where he helped foreign brands and retailers enter or restructure their operations in the Japanese market. He holds a BA in engineering from Ecole Polytechnique in Paris, a master’s in urban planning
from Ecole des Ponts et Chaussées in Paris, and a master’s in engineering from University of Tokyo. He is fluent in French, English and Japanese.

Idris Mootee

Keynote 2

Idris Mootee is CEO and chief strategist at Idea Couture
Inc. and managing partner of IC Ventures. An internationally recognized expert in strategy and innovation, Idris
provides insight into disruptive innovation and the future
of business. He has over 25 years of experience as a
strategy advisor to top global companies and has published
four books on business strategy and marketing. Prior to Idea Couture,
Idris was senior vice president and chief strategist with Blast Radius;
global head of strategy with Organic; chief strategy officer with CBIZ
Solutions; president and chief strategist with Live Lowe and Partners; and
a consultant at McKinsey.

Gary Muddyman

B6

Gary Muddyman is managing director and CEO of Conversis. He founded Conversis with the idea of advancing
the understanding and use of localization and translation as a strategic business tool. Prior to founding Conversis, Gary served as director of operations for K International Plc. He received his master’s degree in
business administration from Warwick University.

Camilo Muñoz

B2

Camilo Muñoz is the founder and managing director of
Translation Source. Prior to Translation Source, Camilo
worked as an investment banker for Citibank and Lehman
Brothers in New York. He was also co-founder of an elearning distributor of American college-level coursework
in Latin America. He holds an MBA from the Wharton
School, an MA in international studies from the Lauder Institute
(University of Pennsylvania) and a BS in industrial engineering from the
University of Florida. He speaks English, Spanish and Portuguese.
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Sukumar Munshi

C8

Sukumar Munshi is regional manager, solutions and
services development for Lionbridge Technologies, Inc.
in its Wuppertal office in Germany. Sukumar heads
advisory efforts, the development of services and the
implementation of innovative technology solutions to
leading global customers across Europe. He is responsible for aligning service and technology offerings to help customers
reach their business goals and succeed in global markets. Sukumar has
long-standing experience in the localization and technical documentation domains.

Thomas Murray

B2

Thomas Murray joined VistaTEC in 2000 as the group’s
chief financial officer. An industry veteran, he has held a
number of key positions within ITP and SDL in both Europe
and Asia prior to joining VistaTEC. Thomas was appointed
CEO in 2005 after leading the company through a
successful management buyout.

John Papaioannou

C7

John Papaioannou is senior localization manager at Bentley
Systems. In this role, he manages the localization strategy,
business performance, localization vendors and process
and technology, and is global liaison for localization and
internationalization issues. Previously he was a localization
project manager at Bentley, responsible for Bentley
Systems’ European product localization.

Donna Parrish

A3, B7, B8

Donna Parrish is co-organizer of the Localization World
conferences and publisher of the magazine MultiLingual.
Prior to her work at MultiLingual Computing, Inc., she was
a computer programmer for 25 years. Donna holds a
degree in mathematics from Peabody College of Vanderbilt
University.

Marie-Laure Poëte

WS1

Marie-Laure Poëte works at Cross Language.

Bettina Reichart

A5

Bettina Reichart is the director of Vendor & Language Solutions within Oracle Worldwide Product Translation Group.
The globally distributed team enables a network of external
LSPs to meet local linguistic market requirements and
standards. By driving and using the latest language technologies, tools and processes, VLS achieves high quality
with short time-to-market and at competitive cost. Bettina has held various localization related positions within Oracle since 1989.

Peter Reynolds

B1, C4, C7

Peter Reynolds is CEO and translation management
consultant at TM-Global/MAart. An Irish national based
in Warsaw, Peter holds a BS and an MBA degree from
Open University and is a localization and translation
industry veteran. Peter has been actively involved in the
development and promotion of standards for more than
ten years. He is currently involved in OASIS, TILP as well as being the
Irish expert to ISO SC2 and SC4 and training auditors for the EN 15038
standard.

Jessica Roland

Keynote 3

Jessica Roland manages international product operations
(strategy, product management, production and quality)
for EMC’s Content Management and Archiving division.
Her contributions over 9 years with the company include
establishing international product management for better
global decision-making, fostering go-to-market globalization technology partnerships, instituting simshipping as a corporate
standard for accelerating international revenue, increasing localization
production over 1000% and driving re-architecture of localized products
to reduce costs and speed time-to-market.
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Reinhard Schäler

A3, B1

Reinhard Schäler has been involved in the localization
industry in a variety of roles since 1987. He is the founder
and editor of Localisation Focus — The International Journal
of Localisation, a founding editor of Journal of Specialised
Translation (JosTrans), a former member of the editorial
board of MultiLingual, a founder and CEO of The Institute
of Localisation Professionals. He is a lecturer at the Department of
Computer Science and Information Systems at the University of Limerick,
and the founder and director of its Localisation Research Centre.

Clio Schils

WS2A

Clio Schils joined Lionbridge in July 2007 as operations manager of the Wuppertal office in Germany. For the previous
seven years, she worked for Medtronic, where she was responsible for the localization quality of medical, technical
and marketing documentation, working out of the Netherlands office. Clio also works with Localization World as the
coordinator and moderator of the Medical Localization Round Table sessions. Starting as a translator after her studies in Brussels, Clio gained 20
years of experience in localization project and linguistic management. Clio
holds a master’s degree in interpretation in Greek/German/Dutch.

Hubert Schlarb

WS1

Hubert Schlarb graduated from the Universität des Saarlandes, Saarbrücken, in 2003 and holds a diploma in computational linguistics. He worked for euroscript Luxembourg
from 2004 until 2006 and joined Siemens A&D PT 6 (as it
was then called) in 2006 as member of the Technology/Terminology group. Besides the Machine Translation Pilot
project, the scope of his work includes terminology issues, controlled authoring tools and consulting with Siemens-internal customers.

Paula Shannon

A6

As chief sales officer and senior vice president, Paula
Shannon manages the Lionbridge global sales force and
strategic account management teams. She drives new
services and segments, develops global accounts, and
ensures the continued delivery of innovation and excellence
to customers. Paula joined Lionbridge in 1999 as vice
president of internet alliance. Prior to joining Lionbridge, she was the chief
sales and marketing officer for ALPNET, Inc., now SDL. Paula has 20 years
of experience in the industry. She holds a BA in Russian and German with a
minor in Linguistics from McGill University, Montreal, Canada.

Richard Sikes

C1, C2, A8

Richard Sikes has been immersed in localization since
1989, having held senior localization management
positions at several industry-leading software publishers.
He now works as a freelance globalization management
consultant and trainer. As well as his ongoing association
with The Localization Institute, Richard is a Certified
PASSOLO Trainer and is currently acting as director of sales and
marketing for KCSL Inc. He holds a B.A. in fine arts from the University of
California, Irvine, Diplom Betriebswirt FH from the Folkshochschule
Heidelberg, and an MBA from the University of Toronto.
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Rick Silva

B3

Rick Silva has addressed international market needs and
globalization issues in over 25 countries to maintain global
investment portfolios. He has lived in Belgium, France and
Ireland, where he established Novell’s localization
presence in the 1990s. His 16 years in the localization
industry have allowed him to go from doing localization
engineering work to launching products across Europe and working with
strategic customers and partners. He currently manages global strategy
and localization for a division of Symantec. Rick earned his MBA degree
and MIS undergraduate degree from Brigham Young University.

Willem Stoeller

WS4

Willem Stoeller has been involved full-time in software
localization since 1992 and in project management his
entire career. Willem’s project management “boot camp”
consisted of ten years of information technology projects
through Andersen Consulting followed by senior software
development management positions with several US
software publishers. He is a certified project management professional
and a member of the Project Management Institute, Portland Chapter.
He has taught localization principles at the Monterey Institute of
International Studies and California State University, Chico.

Francis Tsang

WS5, Keynote 3

Francis Tsang is the director of globalization at Adobe Systems Inc., responsible for the strategy and delivery of all localized product releases and the
development of tools and libraries in the internationalization area. Francis
spent the last 20 years building software for various international markets. He
holds degrees in computing and business management.

Jaap van der Meer

WS1, WS5, A4, Keynotes 1, 2 & 3

Jaap van der Meer is a member of the Localization World
management team. A cofounder and director of the
Translation Automation User Society (TAUS), he is also
cofounder and partner of Cross Language. Jaap started his
first translation company in The Netherlands in 1980, and
in 1987 he published the first desktop translation memory
software. Jaap cofounded the SAE TopTec Multilingual Communications
Conference for the automotive industry and was president and CEO of
ALPNET.

Robert Vandenberg

WS4

Robert Vandenberg works at Lingotek.

Kirti Vashee

WS1, B4

Kirti Vashee is vice president of sales, Americas and
Europe for Asia Online. He is a seasoned IT sales and
marketing executive and statistical machine translation
(SMT) evangelist who was previously responsible for
the worldwide business development strategy of
Language Weaver. Kirti is an ardent believer in the
potential of large-scale collaboration of human translation with SMT
technology to change the world. He has extensive experience
developing motivated and effective distribution channels and partner
networks. He received his formal education in South Africa, India and
the United States.

Ryan Warden

WS3

Ryan Warden has been involved with the BioWare localization team
for four years. A trained programmer, he created conversation pipeline
tools before joining the Localization Production team — providing
a comprehensive perspective on the difficulties faced by the game
industry when preparing for multilingual simships. He has participated in the localization of such award-winning RPGs as Jade Empire
and Mass Effect.

James Wei

C8

James Wei has been in the localization industry for more
than ten years. He started his career as an electronic
engineer working in CALVT (China Academy of Lunch
Vehicle Technology). After three years of working with
science and research, he decided to follow his interests in
business management. After several successful management positions in the IT sector, he founded Beijing E-C Translation Ltd.
to meet the increasing market requirement in China as early as 1997.
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Chris Wendt

WS5, A4

Chris Wendt graduated as Diplom-Informatiker from the
University of Hamburg, Germany, and subsequently spent
most of his career in several globalization-related positions
at Microsoft’s headquarters in Redmond, Washington,
including Windows, Internet Explorer and MSN. He is
currently responsible for practical applications of machine
translation (MT) across Microsoft, as well as language quality considerations for the MT engine itself.

Carsten Witte

WS2B

For many years Carsten Witte managed the localization
process for the Magnetic Resonance division of Siemens
Healthcare in Erlangen, Germany. He started his career in
the software business in 1991 after training in communication informatics at the Siemens-Nixdorf Business School
in Kiel, Germany. Since then he has worked in various
positions and branches, including software engineering and program
managing for industrial and military projects. His experience includes a
variety of operating systems and programming languages. Currently, he
works as a senior software architect.

Grzegorz Wójcik

B1

Grzegorz Wójcik is a graduate of the faculty of computer
sciences at Wroclaw University of Technology. In 1989, he
cofounded MAGIT and in the early years was responsible
for software development and project management. Since
1995, he has been involved full-time in software localization as the manager of MAGIT’s localization and translation department. Grzegorz was involved in activities that ultimately led to
forming GALA, and MAGIT is one of its founders. His interests include
the integration of CAT/CMS tools, and the processes and techniques of
team problem solving and creative thinking such as synectics.

Vanessa Wood

WS3

Vanessa Wood is the localization services manager for Sony Computer
Entertainment Europe. She started in the industry more than ten years ago
and has played a key part in some of the most popular games released for
PlayStation, such as The Getaway, F1, Buzz!, SingStar and God of War.

Marcin Zaremba

B1

A graduate of the faculty of physics (MSc) at the Warsaw
University of Technology, Marcin Zaremba is currently
working on a PhD while teaching part-time. As the
information technology manager at MAart, he is responsible
for all IT systems and translation technology solutions. As a
scientist, he specializes in control-measurement systems
and data acquisition and has worked on “Pi of the Sky” and ALICE at
CERN. Marcin currently works with nine complex integrated Microsoft
systems, and is also an open-source solutions fan and contributes to
OASIS and Unicode.

Angelika Zerfaß

C1, C2

Angelika Zerfaß holds a degree in translation (Chinese/
Japanese) from the University of Bonn. She worked at the
Japanese Embassy in Bonn, Germany, before joining TRADOS
in 1997. She was responsible for the training and support for
Microsoft projects using TRADOS tools (1998 in Japan, 1999
in the United States). Since 2000, she has worked freelance as
a trainer and consultant for translation tools and related processes.

Jost Zetzsche

B1

Jost Zetzsche is a translator, localization and translation
consultant, and widely published author of books and
articles on the technical aspects of translation. A native of
Hamburg, Germany, he earned a PhD in the field of
Chinese translation history and linguistics, and began
working in localization and technical translation in 1997. In
1999, Jost cofounded International Writers’ Group on the Oregon coast.
In 2005 he helped launch TM Marketplace, a company that trades
translation memories, and his latest endeavor is TranslatorsTraining.com,
a site that offers in-depth comparisons of translation tools.
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Where did
Lionbridge's
Clients
put their
9 Billion
Pennies?
___ A. More Words
___ B. More ROI
___ C. More Bonuses
___ D. More Markets

___
X E. All of

the above

the impact of freeway ™ is clear.
in an industry where pennies count, we’ve been
counting a lot. 9 billion pennies* to be precise. enough
to fund an additional 450m words of translation!
Just 16 months after its launch, more than 250
companies have already moved onto freeway,
lionbridge’s free, web-based translation management
platform. they have each saved hundreds of thousands
of dollars in license fees, integration costs, process
rework time, and maintenance costs required to deploy
and operate a traditional, closed Gms system. in
addition, more than 10,000 individual translators have
signed onto logoport™ the free, web-based tm and
term management environment within freeway, saving
them thousands of dollars in license fees. from buyer
to supplier, freeway has delivered $90m in value to the
localization supply chain. that’s the power of the web!

where will you put yoUr savings?
www.lionbridge.com/savings

*These savings add up in any currency. For example, using current exchange rates, 9
Billion pennies equal approximately 6.2 Billion Euro cents, 4.5 Billion Pence Sterling, and
680 Million yuan. Please contact Lionbridge to begin saving today.

