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Xlated, Inc. .................................................. www.xlated.com

Conference Organizers
Localization World is a collaborative effort of

 The Localization Institute MultiLingual Computing, Inc. 
www.localizationinstitute.com www.multilingual.com

Program Committee
The program committee has worked hard to create a program that 

is interesting, challenging and informative. We are very grateful to:

Networking
One of the reasons that people attend Localization World is for 

the networking opportunities. Besides the exhibit hall with areas for 
impromptu meetings and ample time set aside between sessions and at  
lunches, the conference offers two special occasions to allow attendees to 
relax and get to know each other while also getting a sampling of the local 
food and culture.

Opening Reception
Monday, 4 June 2012, 19.00 - 21.00
Favela Chic
18 rue du Faubourg du Temple
75011 Paris

Join us for an entertaining evening with 
colleagues and friends at Favela Chic with its 
unconventional energy that has managed to erase 
all borders through its love for the art of celebra-
tion. Marked by a modern and creative vision of 
the Festival, Favela Chic reinvents itself every day ac-
cording to the mood of the team, drawing strength 
from an online identity that comes clean and shows 
itself in all creative projects and musical events. The 
complimentary reception is open to all attendees, 
but conference badges are required for admission.

Badges will be available for pick-up at registra-
tion during the preconference or at the entrance to the reception.

Shuttle transportation will be provided from Palais des Congrès start-
ing at 18.00.

Dinner
Tuesday, 5 June 2012
20.00-23.00
Le Paquebot

An immense floating palace 
of over 1,000 square meters, Le 
Paquebot speaks of a golden age 
when ocean liners stood for luxury 
and savoir-vivre. The spirit of the 
Normandie floats through the 
monumental staircases; the soul of 
the Queen Mary gently rocks the 
dining room, 85 meters in length; 
the triple deck, railings and life-
boats all are steeped in memories 
of a bygone era. Appropriate for all 
inventive and grandiose events, Le 
Paquebot is the largest ship on the Seine. Those nostalgic for a bygone era 
will, for an instant, feel as if crossing the ocean; others will discover that an 
800-passenger reception room in Paris can possess soul.

Shuttle transportation will be provided to and from this event. 
Buses will leave the Palais des Congrès between 19.30 and 20.00.

We will start boarding the boat at 20.00, with departure from dock at 
20.30. The boarding location is Port de JAVEL Haut 75015 Paris.

The boat will return to the dock at 23.00, and shuttles will immedi-
ately commence back to the conference center/hotel.  

Tickets for the dinner must be purchased in advance and are only 
available for conference attendees. Cost is €75 per person. Attendees should 
register online or contact Bernie Nova at bernie@localizationworld.com.

Ulrich Henes, Chair
Localization World, Ltd. 
Daniel Goldschmidt 
Vice-chair, Microsoft
Donna Parrish 
Vice-chair
Localization World, Ltd.
Manal Amin
Arabize 
Françoise Bajon
Version Internationale, 
ELIA

Jacques Barreau
Warner Bros. 
Richard Ishida
W3C
Michael Oettli
nlg GmbH
Rashmi Schaefers 
SAP AG
Alison Toon
Hewlett-Packard
Jaap van der Meer
TAUS

www.welocalize.com

www.net-translators.com

Bronze Sponsors

www.atril.com

www.lionbridge.com

Sponsored by

Silver Sponsors

www.wordbee.com
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Sponsors & Exhibitors . 

ACP Traductera    www.traductera.net
ACP Traductera is a translation agency based in the Czech Republic 

and Slovakia. Our local experience in Central Europe and strong focus on 
appropriate language use make us a reliable partner for providing high-
quality translations into Central and Eastern European languages. We offer 
document translation services; the review, revision and legal certification 
of translated documents; website and software localization; engineering; 
desktop publishing; prepress review; printing; and so on. ACP Traductera 
has been awarded the ISO 9001:2008 certificate by TÜV NORD. 

Across Systems GmbH    www.across.net
Across Language Server, the world’s leading independent linguistic 

supply chain technology, provides a central software platform for corporate 
language resources and translation processes. The all-in-one enterprise 
solution includes a translation memory, a terminology system, and power-
ful PM and workflow control tools. It allows end-to-end processing so that 
clients, LSPs and translators collaborate seamlessly. Open interfaces enable 
the direct integration of CMS or ERP solutions, among others.    

AD VERBUM  Ltd. www.adverbum.lv
AD VERBUM offers a full range of globalization and localization servic-

es in the Baltic, Scandinavian, Eastern and Central European as well as post-
Soviet Union markets. Our globalization and localization services include 
localization, translation, interpretation services, multilingual documentation, 
voiceover services, subtitling, desktop publishing and printing services. Tech-
nology has helped us to develop steady relationships with numerous clients 
who entrust us with maintaining their translation memory and terminology 
needs to the highest localization market standard.  

AfroLingo    www.afrolingo.co.za
AfroLingo is one of the professional localization companies located in 

the main localization center in Africa — South Africa. We provide full local-
ization services including translation (from/into all African languages), DTP 
(desktop publishing) and engineering. AfroLingo is known for providing on-
time delivery with high quality using professional mother-tongue translators.

Applied Language Solutions    www.appliedlanguage.com
Applied Language Solutions (ALS) provides a range of language services 

to the industry, including a key specialization in customized machine transla-
tion. ALS will be exhibiting its self-serve MT solution along with associated 
services such as post-editing, ideal for translators, LSPs and buyers.

ATRIL www.atril.com
ATRIL, precursor on the CAT tool market with the Déjà Vu product 

range, has been providing above all a tightly-integrated solution to all stake-
holders of the translation industry since 1993. Always in close dialogue with 
Déjà Vu users, a practice that has in itself been innovative, ATRIL is ensuring 
product development that makes a real impact on quality, productivity and 
reputation. ATRIL is committed to building long-term relationships with 
clients by offering free updates and flexible service policies for training and 
support.  ATRIL’s mission is to have customers achieve high-quality transla-
tions in the easiest, fastest and most economical way, bringing added value to 
work and time, with measurable and clear results day by day.    

Braahmam Net Solutions Pvt. Ltd.    www.braahmam.net
Braahmam, an ISO 9001:2008 certified company in India started in the 

year 2000 by a group of young entrepreneurs, is today an established name in 
the industry. Braahmam offers the translation and  localization of e-learning 
content and graphics, software, mobile phones and web-based applications, 
DTP and e-learning localization, including bidirectional scripts. Braahmam 
currently has professional memberships with GALA, ATA and NASSCOM.

Common Sense Advisory www.commonsenseadvisory.com
Common Sense Advisory is an independent market research company 

specializing in the on- and offline operations driving business globalization, 
internationalization, localization, translation and interpretation. Its research, 
consulting and training help companies profitably grow their international 
businesses and gain access to new markets and new customers.

Congree Language Technologies GmbH www.congree.com
Congree, a division of Across Systems, is the maker of the industry-

leading authoring assistance software of the same name. Congree is designed 

to automatically polish your writing, formatting and punctuation and to 
conform them automatically to the customized standards and practices of 
your employer, client or one of several well-known style guides. Congree’s 
customizable tools plug directly into your favorite writing or editing software, 
ensuring minimal hassle and perfect text the first time, every time.

e2f translations, Inc. www.en2fr.com
With over 23 million new words translated each year and a constant 

sales growth since 2003, e2f translations has become the largest English to 
French translation agency in the world. Our offices in Silicon Valley, France, 
Mauritius and Madagascar provide around-the-clock service to our worldwide 
client base. We translate exclusively into French (France and Canada) and 
have extensive experience in the following industries: IT, marketing, tourism, 
automotive, engineering, patents, finance, insurance, law and life sciences.

ELEKS Software www.eleks.com
ELEKS is a global provider of software development, localization and 

testing services, delivering to its clients powerful solutions based on proven 
quality, technical innovations and effective project management — all at 
a great value. Having over 20 years of software development, testing and 
localization background, ELEKS services large, medium, and small-sized 
organizations mostly in the European and United States markets. ELEKS has 
world headquarters and four development centers in Ukraine; United States 
headquarters in Nevada; and a representative office in Boston, Massachusetts.   

EuroLingo www.euro-lingo.com
EuroLingo is a Polish-based company established in 2004, dedi-

cated to serving the translation, localization and DTP industry. Our 
headquarters is in Poland and we have a large office in Romania. We 
provide translation, localization, DTP and software engineering services 
from English and German into Central and Eastern European languages. 
Our translators/reviewers are categorized according to specialization to 
ensure the highest quality of translations. So, we have multiple translation  
/revision groups tailored to different industry sectors. This guarantees the 
highest quality provided to our customers.  

European Language Industry Assoc. (ELIA) www.elia-association.org
ELIA is a pan-European forum of translation, localization and inter-

preting companies that promotes and facilitates business development and 
professional standards in the language industry. ELIA facilitates its members’ 
professional and business development by offering regular opportunities for 
training and networking. ELIA also conducts advocacy and representation 
on behalf of its members towards the other stakeholders in the language 
industry and the general public. 

Fidel Technologies www.filose.com
Fidel Localization Services (FILOSE) is a localization division of Fidel 

Technologies with offices in Pune, India, and Tokyo, Japan. FILOSE offers 
MLV services with strong IT support. We work with local and global com-
panies to support their business needs and help them to tap local markets. 
Software localization, translation, testing (functional and linguistic), DTP, 
product support centers (multilingual) and training are some key services. 
We also operate a language and TRADOS training center in Pune and plan to 
develop an ecosystem of localization engineers and translators in India.  

FutureTrans LLC www.future-trans.com
FutureTrans is the localization and translation unit of Future Group. 

We are the largest translation and localization agency in the Middle East and 
Africa and the first to receive ISO 9001:2008 certification. We have been in 
business since 1994, and currently we employ more than 90 in-house profes-
sionals in offices in the United States, Egypt and Turkey. We have developed 
extensive industry-specific expertise in IT, telecommunication, automotive, 
financial, medical and legal translation and localization. We respect our 
clients’ tight schedules and work with them hand in hand to ensure the best 
possible quality in the shortest possible time frame.

Honyaku Center Inc. www.honyakuctren.com
Whether translating e-learning and training packages or localizing 

manuals, games or websites, Honyaku Center’s team of specialists can 
provide the Asian language solutions you need. With our leading transla-
tion resources in industry and life sciences, we can ensure that even 
highly specialized and technical content is done right.

Kaleidoscope GmbH www.kaleidoscope.at
Kaleidoscope’s web-based products extend the scope of SDL translation 

technology into areas not covered by the leading tool suite: globalReview  
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enables smart in-country review, integrated into the terminology and transla-
tion memory processes and including working within the target-language 
layout; quickTerm enables easy access to terminology for everyone, including 
mobile devices, and implements a clever terminology workflow for defini-
tion, approval, translation and change management; smartQuery facilitates 
management of translator queries and makes them reusable and searchable; 
expertTools solve common problems or inconveniences of SDL tools, such 
as Excelling MultiTerm or goAnalyze. 

Kilgray Translation Technologies www.kilgray.com
Kilgray Translation Technologies is the world’s fastest growing provider 

of computer-assisted translation tools. In 2005 the company launched the 
first version of memoQ, an integrated client-server translation environment 
designed to facilitate interoperability and teamwork. All of Kilgray’s products 
— memoQ, the memoQ server, qTerm, WebTrans and the TM Repository 
— optimize productivity and control of the entire translation process and 
environment. Rated #1 by Common Sense Advisory among translation-
centric TMS systems and used by thousands of translators, language service 
providers and enterprises throughout the world, memoQ and other Kilgray 
tools are accepted and appreciated as premiere translation technologies.

Lionbridge        www.lionbridge.com
Lionbridge provides globalization and outsourcing services that 

enable clients to develop, localize, test and maintain technology applica-
tions and enterprise content globally. Lionbridge adapts client products 
and content to meet the linguistic, technical and cultural requirements of 
organizations worldwide. Lionbridge outsourcing services include the de-
velopment, maintenance and testing of enterprise applications to ensure 
the quality, usability and performance of clients’ products. Lionbridge has 
a dedicated team of over 4,000 employees worldwide located in 50 offices 
in 25 countries, with development centers in India, China and Eastern 
Europe. Lionbridge clients take advantage of the company’s multi-shore 
operating platform to expand program reach and to reduce costs.

The Localization Institute        www.localizationinstitute.com
The Localization Institute offers customized training, consulting 

and speaking engagements to address company-specific requirements. In 
a rapidly evolving industry, the Institute organizes comprehensive, ven-
dor-neutral conferences, seminars and round tables where participants 
gain insights that help their companies better succeed in international 
business. The Localization Institute is the co-organizer of the Localiza-
tion World conferences. The Institute also administers the newly revised 
Localization Project Management Certification program.

Lucy Software and Services GmbH www.lucysoftware.com
Lucy Software and Services GmbH is an independent company offering 

language and translation technology and services. Lucy Software provides 
proven state-of-the-art products and is involved in continued research in 
the area of language technology. Lucy Software is recognized as a leading 
provider of machine translation technology and for its unmatched expertise 
in the translation of custom-built SAP applications both from a technical and 
a translation perspective. Lucy’s core focus and strength lie in the diligent 
analysis and understanding of customers’ multilingual requirements and in 
the translation of these needs into effective business solutions.

MemSource Technologies      www.memsource.com
MemSource Technologies provides a complete translation environ-

ment for LSPs and localization departments that has been recognized for 
combining robust performance with user-friendliness. MemSource Server 
and its cloud version, MemSource Cloud, include translation memory, 
integrated machine translation, terminology management, and MemSource 
Editor, a translator’s workbench, which is available as a free download. 

Microsoft Translator      www.microsofttranslator.com
Microsoft Translator is a state-of-the-art cloud translation service 

built on over a decade of machine translation work at Microsoft Research. 
This service powers billions of translations every day in applications rang-
ing from Bing to Office to Facebook. Additionally, Microsoft Translator 
offerings provide developers and translators a wide spectrum of transla-
tion and language APIs for integration into applications and services.

Moravia Worldwide www.moravia.com
Moravia Worldwide is a leading globalization solution provider, 

enabling companies in the information technology, e-learning and life sci-
ences industries to enter global markets with high-quality multilingual 

products. Moravia Worldwide maintains global headquarters in the 
Czech Republic and North American headquarters in California, with 
local offices and production centers in Japan, China, Latin America, the 
United States, Ireland and throughout Europe.

MultiCorpora www.multicorpora.com
MultiCorpora is one of the few language technology experts in 

the world with the experience and competency to understand the needs 
of organizations that must control multilingual communication from 
authoring to publication. Its flagship product is MultiTrans Prism, a mul-
tilingual assets software suite designed to provide organizations with the 
technology they need to empower buyers of translation with control over 
the translation process without adding extensive system administration. 
It includes translation memory, terminology management and workflow 
management and integrates with content management systems. 

MultiLingual Computing, Inc. www.multilingual.com
MultiLingual Computing, Inc., serves the information needs for the 

intersection of language and business. Offerings include MultiLingual, a 
print and digital magazine produced nine times a year for readers in over 
85 countries; MultiLingual News, a free biweekly electronic newsletter 
containing the latest industry news; Blogos, a blog covering language and 
language industry issues (www.multilingualblog.com); multilingual.com 
(www.multilingual.com) , a website featuring a searchable database of 
over 2,100 industry resources; a searchable database of over 8,000 news 
items since 1994; free downloads; career listings; and more.

Net-Translators www.net-translators.com
Since 2001, Net-Translators has helped software developers, medical 

device manufacturers and hardware companies prepare their products for 
worldwide deployment in more than 60 languages. The company offers 
all the language services needed to translate, localize and test software, 
medical devices and websites including localization of UIs, online help, 
technical and marketing materials, and more. Net-Translators’ one-of-a-
kind Multilingual QA Center offers professional testing staff and a dedi-
cated localization testing environment. Net-Translators is ISO 9001:2008 
and ISO 13485:2003 certified and specializes in the translation of materi-
als for compliance to international regulations. In April, Net-Translators 
was ranked No. 1 in Translation Services by TopTenREVIEWS.

nlg GmbH www.nlgworldwide.com
Familiar faces under a new name. nlg is a full-service localization leader, 

providing a wide range of services to clients in the life science, automotive, 
manufacturing, energy and power generation sectors. Clients benefit from 
over 10 years of unparalleled experience in translation and localization, work-
flow management, process design and development of customized tools.

PANACEA Consortium www.panacea-lr.eu
PANACEA provides easy access to more than 100 web services dealing 

with massive data for the acquisition, production, updating and maintenance 
of the LRs required by machine translation and other technologies. PANA-
CEA provides components for monolingual and parallel text acquisition and 
preprocessing; sentential alignment; and automated production of parallel 
corpora in TMX format. Components for bilingual dictionary and transfer 
grammar production, as well as for lexical information acquisition for rich 
information dictionary production, will be available shortly.

Plunet GmbH www.plunet.net
With offices in Würzburg, Berlin and New York, Plunet develops and 

markets the business and translation management software Plunet Busi-
nessManager, one of the leading management solutions for the translation 
and localization industry. Plunet BusinessManager provides a high degree 
of automation and flexibility for professional language service providers 
and translation departments. Using a web-based platform, Plunet integrates 
translation software, financial accounting and quality management systems. 
Basic functions include quote, order and invoice management, compre-
hensive financial reports, flexible job and workflow management as well as 
deadline, document and customer relationship management.    

SDL www.sdl.net
SDL is the leader in global information management (GIM). GIM en-

ables companies to engage with their customers throughout the customer 
journey — from brand awareness, to sales and after-sales support — and 
across languages, cultures and channels. SDL has over 1,500 enterprise 
customers, has deployed over 185,000 software licenses and provides access 
to on-demand portals for 10 million customers per month. SDL’s Language 
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Technologies division helps companies manage their communications with 
customers in different languages. The solutions ensure consistency of style 
and brand, automate manual processes in managing multilingual content 
and provide instant, automated translation of content.    

SEATONGUE      www.seatongue.com
SEATONGUE is a translation and localization company specializing 

in Asian and Middle Eastern languages. With in-country, in-house teams of 
qualified linguists and localization engineers across Asia and Middle East, 
we offer high-quality localization services delivered by local specialists at 
highly competitive prices. Our in-house teams include DTP and engineer-
ing, providing a one-stop solution to all your Asian and Middle Eastern 
language localization.

SmartDTP      www.smartdtp.com
SmartDTP is a Peruvian DTP (desktop publishing) and design pro-

vider able to recreate documents in any language and in different formats. 
SmartDTP has earned the trust of many translation companies worldwide 
because of its ability to provide personalized services with the highest qual-
ity and competitive prices. 

ST Communications  www.stcommunications..com

ST Communications provides African localization solutions.  As 
a top provider of translation and localization services (rated fifth in 
Common Sense Advisory’s “Top Language Service Providers in Africa in 
2011”), we have a wealth of experience in providing translation and local-
ization of African languages. Localization in South Africa and the African 
continent is on the rise with more companies and products needing to 
localize content, software, mobile devices and applications into African 
languages. While this can be challenging from a linguistic and technol-
ogy perspective, our teams of experienced linguists and project managers 
have streamlined the process to ensure that the localized content meets 
the highest standard and fits into the target market both culturally and 
linguistically.  

SYSTRAN www.systransoft.com
SYSTRAN is the leading provider of language translation software 

products and solutions for desktop, enterprise and internet. Facilitating 
communication in more than 80 language combinations, SYSTRAN ma-
chine translation products increase user productivity and time-savings.  

TAUS  www.translationautomation.com
TAUS is an innovation think tank and interoperability watchdog 

uniting translation buyers, service and technology providers globally. 
We support entrepreneurs and principals in the translation industry to 
share and define new strategies through a comprehensive range of events, 
publications and knowledge tools.

tcworld GmbH  www.tekom.de
The Gesellschaft für Technische Kommunikation e.V. (tekom) is 

the German professional association for technical communication. It is a 
platform for the exchange of information and experience, and promotes 
the training and advanced qualification and further professionalization of 
its members. tekom is actively committed to increasing the standing and 
position of technical communication in companies and among the public. 
tcworld is tekom’s platform for world events and an e-magazine for inter-
national information management.  

Tetras GmbH www.tetras.de
Based in Munich (Bavaria, Germany), Tetras is a service provider 

operating in five countries and has been active in the fields of techni-
cal translation, interpreting, localization, DTP, web design and technical 
documentation since 1998. Its quality management system is certified 
to ISO 9001:2008. Tetras translations are carried out in accordance with 
standard DIN EN 15038:2006. Tetras always uses the services of translators 
working into their native language; translations are then checked and edited 
by editors also working in their mother tongue. This is followed by a final 
proofreading process.

The Rosetta Foundation www.therosettafoundation.org
The Rosetta Foundation has been established to provide access to 

information and knowledge across language boundaries, independent of 
economic, social, political or geographical considerations. The founda-
tion’s aim is to fight poverty and to work for better education, justice, 
health care and economic well-being by offering nonprofit translation 
services and technologies to organizations sharing these aims. The 

Rosetta Foundation is a not-for-profit organization registered as a charity 
in Ireland. It is directed by a board of international experts in translation 
and localization. It is supported by the Irish Government co-funded Cen-
tre for Next Generation Localisation (www.cngl.ie) and the Localisation 
Research Centre (www.localisation.ie) at the University of Limerick, as 
well as by partners from the translation and localization communities.

Tilde www.tilde.com
Tilde’s state-of-the-art language technologies help you bring your 

products and services to your customers faster with do-it-yourself custom 
machine translation, localization specialists, grammar checkers, spelling 
checkers and text-to-speech applications. Use our off-the-shelf services 
or custom solutions.   

Translators without Borders www.translatorswithoutborders.com
Translators without Borders provides pro bono translation services 

to support humanitarian actions around the world, linking a global 
community of volunteer translators with hundreds of nonprofits via its 
online translation center. By donating nearly half a million dollars’ worth 
of translations each year, Translators without Borders ensures that aid 
groups working in crisis situations can dedicate more resources to caring 
for people. Translators without Borders also mentors translators in the 
developing world to increase access to knowledge for the world’s most 
disadvantaged people.  

Version internationale www.version-internationale.com
Version internationale® has been operating since 1990, initially in the 

field of localization. We have participated in strategic projects for most 
of the major software publishers and continue to work for many of them, 
one for over 15 years. We specialize in databases, cloud computing, ERP/
CRM, office automation, networks, telecoms, CAD and programming. 
Our projects range from a thousand words to over two million words and 
include complex components and related services such as DTP, artwork, 
engineering and audio recording.    

VistaTEC www.vistatec.ie
VistaTEC is a leader in localization, process management and global 

release strategies. Long considered one of the industry’s most innovative, 
progressive and successful solutions providers, VistaTEC counts many of 
the world’s leading organizations among its clientele.    

Welocalize      www.welocalize.com
Welocalize offers integrated translation services and products to 

support the need for on-demand translation. We provide globalization con-
sulting, translation, localization, testing solutions and enterprise translation 
management tools that are optimized to be able to deliver on-demand trans-
lation in over 100 languages. With over 500 employees worldwide, Welocalize 
maintains offices in the United States, United Kingdom, Germany, Ireland, 
Japan and China. Please visit www.welocalize.com for more information.

Wordbee www.wordbee.com
Wordbee is a Luxembourgish company that has developed Word-

bee Translator, a collaborative platform for project management and 
computer-assisted translation. The Wordbee Translator web solution is at 
the cutting edge of linguistic engineering; it is accessible online anywhere, 
anytime, without the need for installation. This collaborative platform 
offers project management and translation support software that are 
essential for today’s professionals in translation. The Wordbee Transla-
tor online workspace owes in great part its success to the automation of 
translation workflows (CoDyt) and offers functionalities that are directly 
orientated toward users’ real needs with a clear-cut user interface.

XTM International www.xtrf.eu
XTM International was established in 2002 as an independent soft-

ware developer of translation technology. Since then we have expanded 
rapidly and now have offices in the United Kingdom, Poland and United 
States.

XTRF Management Systems Ltd. www.xtrf.eu
XTRF Management Systems is probably the fastest growing web-

based ERP system for translation companies. Dozens of clients choose 
XTRF for its outstanding flexibility, thoroughly thought-out functions 
and modules, multiple divisions’ management, great usability features 
and unbeaten technology, allowing for further efficient development and 
guaranteeing a competitive advantage to XTRF users.
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Preconference WorkshoPs
Monday, 4 June 2012

P01 Begins sunday 14.00  9.00, 13.30
Life Sciences Business Round Table 

Speakers: Simon Andriesen (MediLingua Medical Translations), Helen 
Colquhoun (Pleiad), Moti Daswani (St. Jude Medical France), Laura  
Gosselin (Waters Corporation), Brenda Inman (St. Jude Medical), Richard 
Korn (St. Jude Medical), Sandra La Brasca (ForeignExchange Translations), 
Jennifer Perkins (Lionbridge), Libor Safar (Moravia), Babs Sekel (Agilent 
Technologies, Inc.)
Hosts: Richard Korn, Clio Schils

This year’s life sciences round table will focus on the challenges of 
medical device localization. 

P02
 9.00, 13.30

Game Localization Round Table
Speakers: Jacques Barreau (Warner Bros.), Nancy Ferreira da Rocha (Spil 
Games), Laura Gómez (Twitter), Nick Peris (VistaTEC), Stuart Umpleby 
(Applied Language Solutions)
Moderators: Cristina Alvarez, Fabio Minazzi, Laura van Nigtevegt

This round table consists of several sessions presented by experts in 
game localization.   

P03
 9.00, 13.30

Driving Global Growth: 
A Global Social Media Round Table

Speakers: Kathleen Bostick (Lionbridge), Laura Gómez (Twitter),  
Catherine Mbeng (SAP AG), Dean Russell (LEWIS PR), Ben Sargent 
(Common Sense Advisory, Inc.), Rashmi Schaefers (SAP AG)
Hosts: Mark Flanagan, Ulrich Henes

This round table brings together marketing executives and 
business stakeholders tasked with the globalization of social media 
marketing campaigns. We’ll discuss the specific business objectives, 
organizational challenges and return on investment metrics of this new 
and dynamic space. 

P04
 9.00, 13.30

Customer Engagement for Project Managers 
Speaker: Mauricio Garza (The Localization Insitute)

This seminar will provide the tools needed to bond with customers, 
retain existing accounts and increase sales.

P05 
 9.00

TAUS: Best Practices for Post-editing
Speakers: Rahzeb Choudhury (TAUS), Sharon O’Brien (Dublin City 
University)
Host: Jaap van der Meer

This workshop provides a broad overview of the topic of post-
editing machine translation  output, a growth area requiring new skill sets 
and outlook in the industry. 

P06
 13.30

TAUS Open Source Machine Translation Showcase
Speakers: Kerstin Bier (Sybase), Rahzeb Choudhury (TAUS), Heidi Depraetere 
(CrossLang), Manuel Herranz (Pangeanic), Fred Hollowood (Symantec),  
Gustavo Lucardi (Trusted Translations), Sándor Sojnóczky (Hunnect Ltd.)
Host: Jaap van der Meer

This session will provide an overview of adoption and usage patterns 
followed by a series of crisp and pointed presentations from small and 
large companies that have or are in the process of incorporating machine 
translation into their service offerings or operations. 

P08
 13.30

Introduction to Localization
Speakers: Daniel Goldschmidt (Microsoft), Iris Orriss (Microsoft), Bodo 
Vahldieck (Autodesk) 

Three industry experts will illuminate the basics of localization for 
session participants. This instruction is particularly oriented to partici-
pants who are new to localization.

P09
 9.00

An Introduction to Writing Systems and Unicode
Speaker: Richard Ishida (W3C)

This tutorial will provide a good understanding of the many unique 
characteristics of non-Latin writing systems, illustrate the problems 
involved in implementing such scripts in products, and describe how 
Unicode deals with these features. 

P11
 9.00, 13.30

GlobalSight Boot Camp
Speaker: Derek Coffey (Welocalize)

This workshop will be a drop-in event, where you can get a demon-
stration of our latest version of GlobalSight, learn about the roadmap and 
new features we are implementing in our 8.2 and 8.3 releases this year, and 
learn how GlobalSight can help manage your entire translation workflow. 

P12
 13.30

Localization Sales and Marketing Round Table
Speakers: Anne-Marie Colliander Lind (Inkrease Consulting AB), George 
Gombas (CustomerCentric Selling® Europe), Jessica Rathke (Localisation 
Sales & Marketing)
Host: Renato Beninatto

Bring your sales and marketing challenges to this panel of experts 
and listen to their suggestions and potential solutions, LIVE!  

Track Descriptions
The Localization World tracks are color-coded to indicate which 

sessions pertain to which topics, thus enabling delegates to plan their 
personal schedules more easily. Localization functions include:

Track A sessions take place in Amphitheatre Bordeaux  
Experienced business people will provide practical 
insights for companies that want to venture with 
confidence into new international markets. 

Track F sessions take place in room 341 
Leading companies, each with an outstanding web 
presence, will offer their expertise for launching and 
maintaining a worldwide web platform. 

Track T sessions will take place in rooms 362-363 
Sessions in this track will educate technical communicators 
about the importance of standardization, training, change 
management and the expansion of technical communication.

Track C sessions take place in room 342A 
An introductory track for companies that need to 
localize, but are unsure where to start.

Track D sessions take place in room 342B 
The heart of Localization World, track D provides the 
latest information on trends, processes, technologies and 
influences that shape the world of localization.

Track E sessions take place in room 343
Special format sessions for a deeper understanding of 
select topics and sessions that stimulate collaboration 
and community.

Track B sessions take place in room 341
As technology develops and matures, there are increasingly 
more uses for translation automation. This track explores 
where and how those uses best fit in to real-world practices.

Global Business

 Global Web

 tc world

Inside Track

Localization Core 
Competencies

Advanced 
Localization
Management

Translation 
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 conference Day one
Tuesday, 5 June 2012

Keynote1 
 9:00

Digital Economy and Property Rights:
From Gutenberg to Cloud

Speaker: Genséric Cantournet (Telecom Italia Group)
The digital world is not a copy of the real world. The digital world 

is a different real world with different rules. Reaching one aspect of the 
digital world — the mobile world — means that one has understood 
the digital rules. Data protection, data privacy, global sharing, future IT 
platforms and the human ability to process information are creating a 
complex intersection — where is it headed?

a1
 11.00

TripAdvisor Mobile App International 
Supply Chain — Ten Million Downloads!

Speakers: Antoine Rey (Welocalize), Lorna Whelan (TripAdvisor)
Host: Sven Christian Andrä

TripAdvisor became a publicly traded company in December 2011 
and is continuing to focus on growth in its international businesses. 
TripAdvisor and Welocalize have streamlined the localization supply 
chain following the “containerization” model. Packets are following strict 
standards and are delivered into an automated chain that follows the prin-
ciples of operational excellence removing all unnecessary friction. This is 
the only viable scenario for “on-going” localization, being able to supply 
the market demands while reducing cost, time-to-market and increased 
quality output. This presentation will cover the market requirements, 
technology and innovative aspects of a supply chain implementation.

B1 
  11.00

Who Gets Paid for Translation in 2020?
Speaker: Jaap van der Meer (TAUS)

The director of TAUS, Jaap van der Meer, looks ahead at fundamen-
tal changes in the translation industry. He shares an overview of the “eight 
things to change” zooming in on dynamic translation quality evaluation, 
interoperability and the data cloud.

Advice: The sessions in the Translation Automation track form an 
integrated program. Participants will obtain the best value if they attend 
all four sessions in the track.

C1
 11.00

Localizing for Life Sciences: 
Challenges and Opportunities

Speakers: Laura Gosselin (Waters Corporation), Babs Sekel (Agilent 
Technologies, Inc.)
Host: Andrew Lawless

As the life sciences industry grows, its localization operations 
transform rapidly. In this session, two of the leading global scientific 
instrument manufacturers, Agilent Technologies and Waters Corpora-
tion, discuss their solutions for optimizing and scaling operations. The 
speakers will share approaches to automating processes, selection criteria 
for internal and external resources, achieving scalability, and managing 
the different demands of pre-sales messages (advertising, collateral and so 
on) and post-sales materials (manuals, quick-start guides and so on).

d1
 11.00

Implementing a TMS in a Regulated Environment
Speakers: Brenda Inman (St. Jude Medical), Richard Korn (St. Jude Medi-
cal), Jennifer Perkins (Lionbridge)
Host: Michael Oettli

This session focuses on the challenges of implementing a translation 
memory system (TMS) solution within a regulated environment. Topics 
include:

• English conversion process
• How to plan for translation when converting to XML

• How to utilize previous TMs within the new system
• How to handle pressures from internal quality and regulatory depart-

ments
• To validate or not to validate?

e1
 11.00

If You Build It, They Will Translate: The Tools
and Communities of Twitter’s Localization Model

Speakers: Laura Gómez (Twitter), Nico Sallembien (Twitter)
Host: Ulrich Henes

Hear how Twitter is building its features and product in the same 
way Twitter was built — organically. This session will address topics 
such as connecting engineers with community managers; ensuring every 
user is a part of Twitter through blogs, forums and providing product 
input with community translation; teaching translators how to improve 
(virtuous cycle); providing tools that incentivize (motivating people to 
participate) and are centered around Twitter users, demand and progress 
for language preservation.

a2
 12.30

Managing Brand Quality within 
IBM Social Translation Service Strategy

Speakers: Christophe Chenon (IBM), Jacques Levy (IBM), Frank Rojas 
(IBM)
Host: Rashmi Schaefers

Balancing “quality vs. cost” is a key element when integrating new 
machine translation (MT) and crowdsourcing technologies. The cost and 
quality of delivering translated content can vary depending on the type of 
translation services used. Managing the quality of translation memo-
ries (TMs) via a reliable supply chain is critical to delivering consistent 
brand quality across an enterprise. At IBM we have been piloting various 
services that balance among crowdsourcing, professional translation ser-
vices, and MT and TM asset management. We will present our findings 
and propose guidelines to help business content owners deliver the right 
translations at the right cost for the growing social translation automation 
world.

B2
 12.30

How to Measure the Success of MT 
Speaker: Dion Wiggins (Asia Online Pte Ltd.)
Host: Jaap van der Meer

The director of Asia Online, Dion Wiggins, will give an overview of 
automatic metrics combined with human evaluation.

Advice: The sessions in the Translation Automation track form an 
integrated program. Participants will obtain the best value if they attend 
all four sessions in the track.

C2
 12.30

Mobile Localization Basics:
Tools and Good Practices to Get Started

Speaker: Jose Palomares (OpenMints)
Host: Danica Brinton

This session will cover the basic tools and processes to create, adapt 
and test a native mobile application with minimum hassle and a focus on 
Android and iOS applications. Attendees will get a holistic view of the 
process and some of the tools available in the market, along with a live 
demonstration of how to use them.

d2
 12.30

Upstream, Downstream
Speakers: Gregor Kneitz (Microsoft), Hajnalka Sarvari (Microsoft)
Host: Donna Parrish

Internationalization and localization are two very important and 
closely related business functions in product development that are 
often combined within the same team or owned by completely separate 
teams. Both approaches have many advantages, but also several dis-
advantages. The Microsoft Business Platform Division (BPD), owning 
SQL Server, Cloud Data-Services and mobile databases, combines many 
of the advantages while avoiding most of the challenges by operating 
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with two independent, but closely engaged and co-located teams. The 
international program management team is entirely focused on the up-
stream engagement with the core development organization to support 
globalization and localizability quality at the source. The international 
engineering team is dedicated to localization planning, operations and 
execution. The managers of both teams will share their best practices 
and key learnings.

e2
 12.30

CSA LSP Session: “Win the #1 Position as
Preferred Vendor: Understand Customer Metrics”

Hosts: Rebecca Ray, Ben Sargent
Are your salespeople looking for hard data to confirm the industry 

verticals that are spending the most on language services and grow-
ing the fastest? Do they have trouble pinpointing the job titles and 
functional areas that have the most money to spend on translation? Are 
you missing out on opportunities to sell consulting services to build 
performance dashboards for your customers? Then join analysts from 
Common Sense Advisory’s research team as they share translation per-
formance metrics from more than 200 buyers. Topics covered include 
spend by industry vertical, revenue range, volume, content type, project 
size, number of languages, number of projects, turnaround times and 
job title. Attendees will also learn five specific ways to leverage these 
metrics to approach clients as a trusted partner, instead of merely as one 
of many vendors.

a3
 15.00

Localizing Experience: Building Muscle 
to Meet Contemporary Business Requirements

Panelists: Paulette Haedo (Royal Carribbean International), Bruno  
Herrmann (The Nielsen Company)
Moderator: Mary Laplante

Mobile apps, cloud services, social networks, tablet computers, 
digital delivery in monetized content markets — these forces have pushed 
localization well beyond the need to translate red to rojo or rouge. Audi-
ences are now demanding that experiences be localized for them, not just 
words. A closer look at what it means to localize experiences reveals that 
traditional localization tools, technologies, services and practices may 
not be able to support contemporary business demands. There is a strong 
basis for arguing that global companies should be approaching localiza-
tion in a qualitatively different way. Doing more of what we do today is 
not going to enable global growth, no matter how much harder we work 
at it. This session examines the challenges and solutions through the lens 
of experience. Panelists representing market leaders will talk about how 
they have taken this larger view of localization and, most importantly, are 
accomplishing its implementation.

B3
 15.00

The Opportunities of Automatic Translation — 
LSPs on the MT Tour

Panelists: Diego Bartolomé (tauyou <language technology>), David Canek 
(MemSource Technologies), Michael Cárdenas (Local Concept Inc.), 

 Denis Gachot (SYSTRAN), Serge Gladkoff (Logrus International), Mo-
hamed Hassan (Arabize), Diana Sanchez (Nova Language Services Ltd.), 
Michał Tyszkowski (Centrum Lokalizacji C&M), Dmitry Ulanov (Janus 
Worldwide)
Moderator: Jaap van der Meer

The leaders of ten service and technology providers discuss the 
choices they have made to “dive in” and use machine translation. Follow-
ing a series of short presentations, the panel will take questions. Partici-
pants can submit their questions beforehand. An overview of this session 
and the Q&A will be published by TAUS.

Advice: The sessions in the Translation Automation track form an 
integrated program. Participants will obtain the best value if they attend 
all four sessions in the track.

d3
 15.00

Localization Model Game Changers
Speaker: Frank Rojas (IBM) 
Host: André Pellet

Language services are everywhere, yet the world is shifting — the 
clouds, devices, systems and web. Where do I go to find a foundation for 
my language services? What are the game changers among the following 
three models: language services carried via management systems within 
my enterprise; language services carried via some external web services; 
language services carried via my mobile devices/apps. This panel will 
discuss the game changers to identify how language services will meet the 
new world’s demands.

e3
 15.00, 17.00

CSA Buy-Side Colloquium: “Translation Performance
Metrics: Everything You Need to Know — and More”

Hosts: Rebecca Ray, Ben Sargent
Is it difficult to find hard metrics data to support your business 

plan to add more languages, increase your budget or centralize your 
translation/localization function? Or maybe you are under pressure 
to deliver a translation metrics dashboard in 2012. If you are a new 
localization/translation manager, what numbers should you report to 
your boss, your internal customers and to finance? If you have more 
experience with metrics, how can you ensure that you are measuring the 
right things, rather than just what’s easy to measure? In this interactive 
session exclusively for buyers of translation services we will share statis-
tics for spending by revenue range, volume, content type, project size, 
number of languages, number of projects, turnaround times, scope of 
responsibility, job title and team size, based on data from 226 respon-
dents at buyer organizations that manage language-related services. You 
will learn how to measure what matters most, how to leverage business 
intelligence to drive your metrics dashboard and how translation per-
formance metrics can open the door to wider corporate acceptance and 
respect for the language service function.

This is an extended session, scheduled for 15.00-18.00, open to lang-
uage service buyers only.

a4
 17.00

Catalan Daily Goes Catalan
Speakers: Magí Camps (La Vanguardia), Blanca Vidal (Lucy Software 
Ibérica SL)
Host: Jacques Barreau

This session will focus on the challenges, tasks and results achieved 
in a very successful case of machine translation (MT) use in a produc-
tive environment. The case we present is the use of the Lucy Software 
MT system by the Barcelona-based newspaper La Vanguardia — one of 
the leading and reference newspapers in Spain — to produce a new daily 
Catalan edition in parallel to its current Spanish version. The presenta-
tion will inform about:

1. Customer goals and requirements.
2. Project ramp-up phase: time/effort, sub-phases, corpus, accom-

plished improvement data, language-type definition and so on.
3. Actual operation: IT infrastructure, number of words translated 

per day, time restrictions, number of post-editors, time needed to post- 
edit and tools available to post-editors.

4. Open challenges in the next two years: how to reuse post-edition 
on a rule-based MT system.

Translation
Leader

On-Demand

www.welocalize.com
1.800.370.9515
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B4
 17.00

Data is Core
Speakers: Jaap van der Meer (TAUS), Andrejs Vasiļjevs (Tilde)
Host: Jaap van der Meer

We will discuss the incredible importance of language data for the 
future of the translation industry. Andrejs Vasiļjevs shares insights in meth-
ods and tools to harvest the web for useful data. Jaap van der Meer presents 
perspectives and recommendations from the TAUS Data 2020 industry 
brainstorming session held on 1 March 2012 at Adobe Systems, Inc.

Advice: The sessions in the Translation Automation track form an 
integrated program. Participants will obtain the best value if they attend 
all four sessions in the track.

C4
 17.00

The Good, the Bad and the Ugly about
Right-to-left Localization for Mobile Devices

Speaker: Amr Zaki (Saudisoft)
Host: Donna Parrish

This will be a high-level presentation about the challenges for mo-
bile devices localization in right-to-left languages. During this presenta-
tion we will focus on hardware limitations while localizing software and 
how to overcome some of these limitations. We will also describe the 
different levels of localization depending on customer requirements and 
other hurdles such as supported fonts, code pages and more.

d4
 17.00

The Case for Interoperability: Efficiency and 
Freedom of  Choice in the Translation Supply Chain 

Speakers: Sven Christian Andrä (ONTRAM Inc), Micah Bly (Medtronic, 
Inc.), Gergely Vándor (Kilgray), Andrzej Zydroń (XTM International)
Host: Alison Toon

For more than a decade, the promise of interoperability between lo-
calization tools has been just over the horizon — never realized. This pre-
sentation will detail how the translation interoperability protocols make 
it possible to painlessly exchange multilingual translation projects among 
translation management systems, editors and other localization tools. We 
will briefly cover the history of localization interoperability and  then in-
troduce the interoperability protocols. We will show how interoperability 
enabled Medtronic to select best-in-class individual components for its 
next-generation translation memory system and what it means for service 
providers, translation buyers and tool developers. We will conclude with 
a demonstration of data exchange between three distinct solutions from 
different tool developers. The final portion of the session will be a panel 
discussion on the future of interoperability.

conference Day TWo
Wednesday, 6 June 2012

Keynote2
 9.00

Mobile Communities Empower and Drive
Behavior Change in the Majority World

Speaker: Gustav Praekelt (Praekelt Foundation)
The rapid uptake of mobile phones in emerging and developing 

markets has made it possible to build population-scale mobile commu-
nities utilizing simple, affordable phones. These communities facilitate 
discussions between audience members at a scale unimagined. In our talk 
we will discuss the power of these mobile platforms to empower com-
munities and their potential for driving behavior change. We will also as 
explore the language and cultural issues that we faced in building some of 
Africa’s largest mobile communities.

a5
 10.30

Opportunities and Obstacles for 
the African Translation Industry

Panelists: Tunde Adegbola (Tiwa Systems Ltd.), Angelica Mulokozi  
Christin (Translator), Rebecca Ray (Common Sense Advisory, Inc.), 
Genet Tesfaye (MerriLink)
Moderator: Lori Thicke

In the last decade, six of the ten fastest growing countries were 
African. In eight of the last ten years, Africa has grown more than East 
Asia. Africa is poised to support a robust translation industry, but there 
are still many obstacles for African translators. At the top of the list 
is the lack of attention — and budget — for translation into African 
languages. Pharmacists rip prescription information out of packages 
for fear the English will only confuse their customers. Aid groups arrive 
in rural villages with health information that no one but themselves 
understands. There is not even a spell check available for Amharic, the 
national language of Ethiopia, let alone for the 2,000 other languages 
Africans live in, dream in, scold their children in, laugh and cry in. 
Based on both personal experience and the recent Pan-African survey 
conducted by the Common Sense Advisory for Translators without 
Borders, the panelists will discuss the obstacles for translation in Africa 
as well as the opportunities when the rich linguistic tradition of Africa 
flowers into a dynamic translation industry.

F5
 10.30

Mobile Website Enablement 
for a Data Integration Company

Speakers: Yves Lang (ENLASO Corporation), Roni Raulwing (Infor-
matica)
Host: Manal Amin

The mobile web is burgeoning. Usage of the operating system (OS) 
for Apple mobile devices such as the iPhone and iPad almost doubled in 
just seven months (from March 2010 to October 2010). The Android OS 
for tablets and phones has come on to the market with full force to add 
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to the already growing mobile market. This is an indicator of just how 
many people are browsing websites, more and more, through their mobile 
devices instead of their computers.

C5
 10.30

Starting from Scratch — Ten Steps
to Building a Successful Localization Program

Speaker: Britta Schellenberg (Brightcove)
Host: Daniel Goldschmidt

In 2010, Brightcove — the leading video platform — decided to 
strengthen its market presence by aggressively growing in Europe, the 
Middle East and Africa, and Asia-Pacific markets. This meant hiring local 
sales executives, establishing overseas offices and creating a budget to 
translate the product, localizing the website and creating international 
marketing material. Attendees will follow Brightcove’s path from “starting 
from scratch” to having a corporate website available in five languages, 
the Brightcove player in 23 languages and the Brightcove Studio in five 
languages — in a mere 12-month period. Intended as a case study, the 
presentation will discuss issues such as overcoming internal oppositions, 
creating a localization budget, creating scalable localization processes, 
incorporating existing development processes, finding an appropri-
ate language service provider and, finally, measuring the success of the 
investment.

d5
 10.30

Dell Self Certification QA Program: Driving Reduced
Cost and TAT While Maintaining High Quality

Speakers: Wayne Bourland (Dell), Paula Shannon (Lionbridge)
Host: Ulrich Henes

This session focuses on a program established by Dell to manage 
and improve quality across a multi-vendor solution while aggressively 
driving down costs. Over the course of a year, Dell was able to reduce 
quality assurance (QA) cost by $1 million US while steadily improving 
quality. Dell wanted to develop a tangible method for monitoring lan-
guage quality coming from its localization vendors. Over time, reviewing 
each translation became cost prohibitive and Dell sought new processes 
to drive down the cost of language quality reviews while still holding 
localization vendors to a monitored quality standard. The end result is a 
program called “Self Certification” that evolved by setting the following 
success criteria:

• Translation tests to pre-qualify translators
• Sanity checks so there are clear guidelines for what is to be 

checked in each translation
• Volume thresholds and pass/fail thresholds that qualify or disquali-

fy a language for full review, partial review or no review
• Weekly scorecards for all languages both inside and outside the 

Self Certification model

e5
 10.30

Morphing into Mobile Multilinguality
Speakers: Christian Lieske (SAP AG), Markus Meisl (SAP AG)
Host: Anne-Marie Collander Lind

SAP helps to mobilize businesses with its industry-leading mobility 
solutions. It goes without saying that SAP offers these solutions for a wide 
range of countries and languages. This presentation will provide insights 
into how SAP evolved some of its language-related processes and tech-
nologies in order to achieve this.

a6
 11.45

Doing Business with China: 
Successful Collaborations for Virtual Localization

Speakers: Christopher Hughey (EC Innovations), Hui May Koh  
(Autodesk)
Host: Donna Parrish

China recently supplanted Japan as the world’s second-largest 
economy and is expected to take over the number one spot within the 
next generation. So if you are in an international field such as localiza-
tion and aren’t already working directly or indirectly with China-based 
personnel, you most likely will be before long. This presentation, to be 
followed by an interactive Q&A, introduces you to China through the 

eyes of a Westerner working successfully with China-based teams for 
the past five years, helping you to navigate the complexities of bridging 
the cultural gap as it impacts the localization workplace. We’ll also look 
at some key aspects of localizing into Chinese.

F6
 11.45

Pros and Cons of Localization
with a Proxy Model on a Corporate IT Website

Speaker: Adriana Beaton (Citrix Systems, Inc.)
Host: Ben Sargent

This presentation examines the journey that Citrix Systems took 
to localize citrix.com into multiple languages using a nontraditional 
model. We will cover the overarching business strategy, the build out of 
a dedicated globalization team, the corporate vs. geo governance model, 
the vendor and technology solution selection process, the proxy model 
benefits and challenges, custom high-impact enhancements that made a 
difference, the resulting mixed languages experience including user feed-
back, and the resulting global website analytics and return on investment 
of our new truly global website.

C6
 11.45

Using Open Standards to Save Money 
and Meet Customer Demands

Speaker: John Watkins (ENLASO Corporation)
Host: Mary Laplante

Standards are often treated by language service providers (LSPs) 
as something nice to have, but the case for LSPs to invest in them may 
not be clear. In this session learn how your investment in and use of 
localization standards such as TMX and XLIFF helps LSPs to better meet 
customer requirements, increase the pool of available resources by elimi-
nating dependence on specific tools and reducing the difficulty of dealing 
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with multiple file formats. All of these are direct benefits to the bottom 
line. The presentation shows how standards streamline the interface 
between various tools and improve the ability to deal with proprietary file 
formats in an environment where many different tools are used.

d6
 11.45

HP Terminology Crowdsourcing Case Study
Speaker: Marion Mordenti (Hewlett-Packard)
Host: John Terninko

Have you seen those examples of things “lost in translation,” where 
major companies have gone to new markets and totally messed up when 
translating for their new audience? In our mobile and connected environ-
ment, information is spreading quickly. It is essential for every company 
to manage its global brand terminology to speak to all customers, in any 
language, with a consistent voice regardless of which translation agency, 
translator, local creative agency or product manager is involved. Product 
names or marketing slogans need to be translated consistently during all 
phases of a product life cycle or campaign. Hewlett-Packard will present 
a case study on its terminology crowdsourcing process that has been de-
signed and implemented to address terminology management recurrent 
issues. This presentation will include key challenges, program objectives 
and results.

e6
 11.45

World-ready Mobile Apps — How to Succeed
When the Clock is Ticking . . . Loudly

Speakers: Salvatore Giammarresi (Yahoo!, Inc.), Lofti Herzi (Yahoo!, Inc.)
Host: Iris Orriss

Mobile apps are spreading like wildfire and driving huge growth 
in the mobile market. The competition is intense. Getting high-quality, 
world-ready mobile apps to the market quickly is essential in order to 
establish leadership. Join Yahoo! for a case study overview of how we have 
done this for four of our latest and most popular mobile applications. 
You’ll leave armed with insights and benefits from lessons learned.

a7
 14.00

Managing the Opposites — 
Arabic, the Fifth Most Spoken Language 

Speaker: Mohamed Hassan (Arabize)
Host: Rebecca Ray

Arabic is recognized as the fifth official language of the United  
Nations. It is spoken by 374 million people all over the world. As one 
of the right-to-left languages, Arabic has lots of challenges while being 
used on computers. Among those challenges are the number formats, 
calendars, use of dialects versus classic Arabic, number of shapes for 
each character and so on. This presentation will explain why bidi-
rectionality is important in Arabic software as well as the issues of 
capitalization, acronyms and abbreviations, indexation and sorting, 
workarounds in DTP and graphics, and so on. Last but not least, the 
presentation will highlight the cultural aspects of the Arab communi-

ties in addition to differences among the Arab countries themselves and 
how they affect the Arabic localization process.

F7
 14.00

How Search Is Revolutionizing Localization
and What You Can Do about It

Panelists: Wayne Bourland (Dell), Salvatore Giammarresi (Yahoo!, 
Inc.), Fred Hollowood (Symantec), Iris Orriss (Microsoft), Francis Tsang 
(Adobe Systems Inc.), Tim Young (Cisco Systems, Inc.)
Moderator: Andrew Bredenkamp

This session will address how terminology work is now starting to 
drive other processes, such as text analytics (analysis of customer forums 
and so on), but most specifically how you can use your multilingual 
terminology to drive a search strategy. The point is that many companies 
are struggling to manage global search engine options but actually have 
a lot of the raw materials for it in the terminology they are managing. 
Bringing these teams (localization and search) together can be a big win 
for both sides. Furthermore, developing a global “findability strategy” 
across language barriers will of course impact localization policy for your 
organization. The panel will discuss how their organizations are address-
ing this issue.

C7
 14.00

The Autodesk Collaborative Translation Platform
Speakers: Simona Ficcarelli (Autodesk), Silvia Listl (Autodesk), Bodo 
Vahldieck (Autodesk)
Host: Françoise Bajon

This session will introduce the Autodesk case study on the creation 
of a collaborative translation platform and its integration into the Au-
todesk localization process. The presentation will cover the application 
workflow and the key features of the Autodesk collaborative transla-
tion platform as well as the useful experiences collected during the first 
pilot from all of the involved parties: translation community, Autodesk 
localization services team, development team and end users. Informa-
tion will be provided on how Autodesk was building on the experiences 
of other software companies using crowdsourcing today and the valuable 
collaboration with other localization teams in this area.

d7
 14.00

Simultaneous Deployment 
for Agile Cloud-based Products

Speakers: Mike Abbott (Adobe Systems, Inc.), Quynn Le (Adobe  
Systems, Inc.)
Host: Anne-Marie Colliander Lind

In this session, we will share our best practices and reveal some 
lessons we learned at Adobe while developing a multilingual cloud-based 
product such as Photoshop.com. We will show how agile development 
was able to speed up development cycles and improve productivity. We 
will discuss the engineering, testing, localization, internationalization and 
globalization program management processes and share our experiences 
of managing a diverse global development effort.

e7
 14.00

The Killer App Isn’t an App:
Quality of Key Mobile Features 

Panelists: Karin Berghoefer (Appen Butler Hill), Pascale Pierre (Research 
In Motion)
Moderator: Sean Coleman

A great application can transcend language and sell devices into any 
language market, but truly outstanding international support features 
will ensure that non-English users and developers stay with you after the 
initial excitement subsides. This panel will discuss three high-priority, 
mobile-focused features from an international user and language-quality 
perspective.

    1. Mobile voice command          
    2. Virtual keyboard   

    3. Linguistic style/design and support

www.net-translators.com

See Us at Localization World Paris, Booth #41.
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a8
 15.30

Pull Marketing: 
The Disrupting New Force in Localization

Speakers: Devyani Bhattacharjee (SAP AG), Catherine Mbeng (SAP AG), 
Hajo von Kracht (SAP AG)
Host: Manal Amin

The explosion of social media driven by mobility is challenging 
brands and the localization industry alike to shift their strategies from 
pushing content out to letting consumers take the lead in seeking out the 
content they require. But how can the localization industry support the 
need to localize fluid content in real time? This represents a huge chal-
lenge for the localization industry as vendors need to revisit their business 
models, technologies and services offered to support this new consumer-
driven paradigm. Social media, mobility and consumer-like preferences 
have begun to sharply influence the software industry, not just in product 
design but also in content and communication. Consumers have started 
to take the lead in seeking out the content they require. They now favor 
to envision familiar contexts, to have room for spontaneous collaboration 
and to interact in more flexible ways than ever. Factor in local flavors, and 
you see the challenge, as well as the opportunity. To harness the power of 
consumer-driven media such as search and social media, companies need 
to shift from “push” to “pull” marketing.  

C8
 15.30

An Organic Mechanism: Effective Localization
QA in Agile Development Environments

Speaker: Alberto Ferreira (Avira Operations GmbH & Co. KG)
Host: Daniel Goldschmidt

As user-generated content grows and localization departments need 
to broaden their core responsibilities in order to face consumer demand, 
effective graphical user interface consistency and content manage-
ment are often put at risk by isolated development cycles where, due 
to tradition or lack of communication, quality assurance (QA) is often 
an afterthought. This presentation will focus on the possible ways to 
achieve cost-efficient and demanding localization quality control within 
a tight agile development environment, as well as discussing the general 
implications of localization QA and its importance in achieving a solid, 
well-rounded globalized product.

d8
 15.30

Business Intelligence Applied to Localization
Speakers: Hui May Koh (Autodesk), Laurent Reber (Autodesk)  
Commission)
Host: Ulrich Henes 

Join this session to discover how Autodesk localization services have 
been using business intelligence to support their vendor model. You will 
get an insight on how key performance indicators have been designed 
and implemented in dashboards used by vendor management, program 
management or functional leads. You will see, as well, what is shared with 
the vendors themselves and get familiar with the advantages business 
intelligence can bring you.

e8
 15.30

Hardships of Mobile Localization in a Desktop World
Speaker: Pavel Simsa (Avaya)
Host: Tim Young 

Compared to mobile, developing for desktop is a piece of cake. 
Compared to international, developing for English is the sugar on top. 
But why are international mobile solutions so hard to get right, if you get 
them working at all? Is it the technology, ecosystem diversity, manage-
ment challenges, customer expectations or do the mobile devices simply 
live in a completely different world with their own highs and lows? What 
should we know before we start, and what should we keep in mind when 
developing a successful mobile application? This brownbag will introduce 
you to the main differences between the desktop and mobile ecosystems 
and guide you through some essential challenges you’ll encounter when 
delivering international-ready software into the mobile world.

tCworld sessions
Tuesday-Wednesday, 5-6 June 2012

ISO/IEC 82079 — The Most Important
International Standard for Technical Communication

Speaker: Michael Fritz (tekom)
ISO/IEC 82079 covers not only the development of classical hand-

books but also the development of all kinds of technical information for 
a wide range of products, software and services. This standard is also 
important for members of the localization industry. First, it contains some 
important recommendations for technical translations. Second, it contains 
many suggestions for how to design technical documents better, thus help-
ing to make it easier to translate them.

Keep moving! How to Deal 
with Changes in Technical Communication

Speaker: Isabelle Fleury (Fleury & Fleury Consultants)
In the age of globalization, multilingual technical communication (TC) 

is a must for exporting companies. However, the awareness of the goals and 
needs of TC departments is usually low in organizations. On the other hand, 
new technologies, an increasing number of publishing media and higher 
number of target languages compel TC departments to constantly adapt their 
processes and technologies. Everyone who wants to remain competitive and 
improve the position of technical writing cannot avoid dealing with the new 
circumstances and the active management of change processes. This tutorial 
shows how TC departments can initiate changes in their organization and 
which methods and processes can be used to implement them successfully.

The Importance and Benefits 
of Technical Communication Certification

Speaker: Julie DiRosa (tcworld GmbH)

From Documentation to Content Strategy: A Case Study 
Speaker: Ray Gallon (Independent Consultant)
This case study shows how a call to produce “documentation” can lead 

to a complete informational subsystem design. Based on a current, ongoing 
project, the presentation traces how, after a two-day discovery on-site with 
the client, a project expanded to include parts of almost every aspect of the 
informational design: interface, software content and user guidance. The 
story of this project reveals how technical communication is expanding to en-
compass content strategy, user experience and other related “content work.”

Discover Wordbee, 
the online Localization & Translation 

Environment 

Europe & ROW: sales@wordbee.com
USA: usa@wordbee.com

ENTER HERE
Drawing Wednesday, 6 June at 16.30 

in Amphitheatre Bordeaux

Please drop off your business card 

for a chance to win an exhibitor’s prize

you must be present to claim your prize

    
Exhibiting companies have contributed individual 

prizes to be given away in a drawing at 
 the end of the day Wednesday. To 
qualify for the drawing leave your busi-
ness card with any and all exhibitors 
displaying this sign. Then come to the 
drawing at 16.30 on Wednesday in the 
Ampitheatre Bordeaux. You must be 
present to win.

Prize DraWing        wednesday 16.30
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Participants
Mike Abbott D7

Mike Abbott, a senior quality engineering manager, has 
been working at Adobe Systems for 15 years. Mike has a 
passion for localizing and globalizing software projects. At 
Adobe, Mike has run desktop, web and mobile quality 
teams, which include Photoshop.com, Photoshop Express 
for iOS and Android, Revel and Illustrator. Prior to working 

at Adobe, Mike worked in broadcast television for ten years as a producer, 
director and editor. 

Tunde Adegbola  A5
Tunde Adegbola is a research scientist, consulting engineer 
and culture activist with wide-ranging experience in 
information and communication media systems as well as 
human language technology. He holds a BS in electrical 
engineering from the University of Lagos, an MS in 
computer science from the University of Wales and a PhD 

in information science from the University of Ibadan. As the executive 
director of the African Languages Technology Initiative, Tunde leads a 
team of research engineers, computer scientists, linguists and informa-
tion scientists in adapting human language technologies for African 
languages. 

Cristina Alvarez P02
Cristina Alvarez has worked for Activision on 14 titles, 
including major franchises such as Guitar Hero®, Marvel™: 
Ultimate Alliance 2, Transformers™ and James Bond. She is 
a localization specialist and consultant as well as a lead 
audio designer. She has had experience on seven different 
game platforms, with a focus on voiceovers, localization 

implementation, localization quality assurance, as well as internal tool 
development. Striving to always push for better localization pipelines 
and delivery quality, she lives by her saying: “A good localization is so 
much more than a simple translation.”

Manal Amin  A8, F5

   Manal Amin is the founder and CEO of Arabize, an Arabic 
localization company. Manal graduated from Cairo 
University. She received a diploma in English/Arabic 
translation and interpretation from the American 
University in Cairo. Manal worked for Sakhr as a translator, 
editor, software content developer, technical writer and 

publishing department manager. She participates in the Egyptian IT 
industry as a board member of the Chamber of IT (Egyptian Federation 
of Industries) and the ICT Export Council. She is a council member of 
TILP. Manal is an active participant in Pan-African localization 
communities, working in the transfer of localization know-how and 
training for African local languages. 

Sven Christian Andrä  A1, D4
Sven Christian Andrä has ten years of experience integrat-
ing language and information technology in large-scale 
environments. He was involved in other industries before 
entering the localization arena. After founding the German 
software company Andrä AG in 1999, he is now localizing 
the concept, product and company culture for the US 

market as CEO of ONTRAM Inc. Sven is one of the initiators of the 
Interoperability Now! initiative and is a strong believer in open communi-
cation as the key to real collaboration. 

Simon Andriesen  P01
Simon Andriesen is CEO of The Netherlands-based 
MediLingua, specializing in the localization and testing of 
medical technology, biomedical, pharmaceutical, clinical 
trial and other health-related information. He participates 
in an ongoing project for the Dutch government concerning 
translation quality and the readability of patient informa-

tion, and coordinates and teaches courses on medical-pharmaceutical 
translation and medical writing. Simon is a member of the board of 
directors of Translators without Borders, with a focus on operations. He 
has been part of the localization community since 1980. 

  Françoise Bajon C7
Françoise Bajon is the cofounder and general manager of 
Version internationale (VI) and the president of the 
European Language Industry Association (ELIA). She has 
more than 21 years of experience in localization. She 
cofounded VI in 1990 with Patrick Bajon who was already a 
veteran during this period of rapid expansion of the industry. 

A former teacher, Françoise is also very much interested in educating the 
industry as a whole in order to reach a more global maturity, a mission that 
perfectly fits ELIA’s. In France, Françoise is also a strong advocate of the 
profession with the perspective to bring added value to localization. 

Jacques Barreau A4, P02
Jacques Barreau studied music at Marseille’s conservatory in 
France, and after being awarded a gold medal in Electro-
Acoustic Music, he was teaching at the University of Aix en 
Provence. As a researcher at the Music and Computer 
Science Laboratory of Marseille, he was already working on a 
new vocabulary for sound, a theory that he would apply a few 

years later with actors worldwide. At Warner Bros. (WB), as vice president 
of dubbing and subtitling, Jacques is responsible for providing language 
conversion services for all WB business units.  

Diego Bartolomé B3
Diego Bartolomé is the CEO of tauyou <language technol-
ogy>, a technological company that provides language 
service providers and companies employing internal 
translation teams with solutions for machine translation, 
natural language processing and workflow automation. He 
holds a PhD in electrical engineering and an MS in 

management and business administration, and is passionate about how 
technology can make the localization industry significantly better.

Adriana Beaton F6
Adriana Beaton, web globalization strategist at Citrix Systems, 
Inc., has worked in localization since the early 1990s. In her 
long career, Adriana has covered many roles, including linguist, 
project manager, program manager and globalization analyst 
working for corporations such as Hewlett-Packard, Sage 
Software and Citrix, and for a few localization providers. This 

has given her a deep perspective on the challenges that companies can face 
every day when trying to establish or consolidate a global presence. Her focus 
is globalization strategy with an emphasis on linguistics and cultures. 

Renato Beninatto P12
Renato Beninatto is the chief marketing officer at Moravia 
Worldwide and has over 25 years of executive-level 
experience in the localization industry. He has served on 
executive teams for some of the industry’s most prominent 
companies and cofounded Common Sense Advisory, the first 
market research company focusing on the language services 

space. Renato focuses on strategies that drive growth on a global scale. 
Renato was the president and is currently an advisor to ELIA (European 
Language Industry Association) and is also a board member of Translators 
without Borders. 

Karin Berghoefer E7
As executive director of linguistic custom consulting at 
Appen Butler Hill, Karin Berghoefer supports international 
customers with individually tailored consulting and focused 
project management expertise. She has directed major 
corporations including Nuance, Research In Motion and 
Microsoft to solutions that bring their products to interna-

tional markets by providing virtual teams of linguists and customizing 
quality control infrastructure and processes. She enjoys partnering with 
both new and established clients at all phases of the development cycle to 
ensure their products will be native and competitive in markets worldwide.

Devyani Bhattacharjee A8
Devyani Bhattacharjee, director of marketing localization at 
SAP AG Walldorf, Germany, is currently responsible for 
delivering processes and services to effectively localize global 
marketing programs and carry them to countries with 
complete regard and respect for local consumer expectations. 
Prior to this role, Devyani was director of e-channel 



26 27

Thanks for attending Localization World

Quality Training for Localization and Internationalization

The Localization Institute, Inc.
7601 Ganser Way, Madison, WI 53719 USA 

Tel. (608) 826 5001, Fax (608) 826 5004 
Email: info@localizationinstitute.com, www.localizationinstitute.com

Our other events are...

Managing Global Websites
and eCommerce Conference

Localization Management
Roundtable

Localization Project Managers
Roundtable

Seminars

Certifi cation Program

marketing (online store and e-commerce) at SAP AG Walldorf, senior 
manager of competitive and market intelligence at SAP Labs Bangalore, 
India, and manager of retail measurement studies for consumer products in 
the Indian marketing at ACNielsen Kolkata, India.

Kerstin Bier P06
Kerstin Bier, localization manager at Sybase, an SAP 
company, is responsible for the localization of Sybase’s 
mobile database and enterprise synchronization solution 
into European languages. She also develops and maintains 
XML/XSL-based documentation production processes. 
More recently, she initiated Sybase’s machine translation 

deployment. Kerstin joined Sybase in 1999 and became the European 
localization manager for Sybase iAnywhere, a subsidiary of Sybase, in 
2001.  

Micah Bly D4
Micah Bly has been working in the localization industry 
since 1995 as a Japanese translator, localization consultant, 
project manager, software architect and localization 
manager. Since joining Medtronic in 2004, he has been 
responsible for localization technology, quality procedures 
and vendor management for the global translations 

solutions department. Micah’s group manages the translation and 
localization of regulatory submissions, technical documentation, software 
user interfaces, training material and other documentation.  

Kathleen Bostick P03
Kathleen Bostick is vice president of global marketing at 
Lionbridge where she is responsible for setting worldwide 
strategy and operations for the company’s global marketing 
effort. A translation and localization industry expert with 
more than 15 years’ experience, Kathleen’s professional 
profile spans across a range of vertical markets, including 

IT, life sciences, consumer, e-commerce and online media, making her 
particularly adept at helping companies increase global market share. 
Interaction with Lionbridge’s worldwide client base provides Kathleen 
with a global perspective on social media marketing, which she utilizes to 
develop innovative programs to connect with industry community, 
clients, partners and analysts.

Wayne Bourland D5, F7
Wayne Bourland is recognized in both the content 
management and localization industries as an agent for 
change, driving innovation and process efficiencies across 
global organizations. After a career in the US Army, he 
joined Dell, starting as a representative in the call center 
and moving to launching call centers globally and then into 

content management and localization. He is responsible for the transla-
tion of Dell.com, support content, learning and development, and 
marketing collateral for more than 80 organizations across Dell. With no 
background in linguistics, he approaches the industry with a different 
perspective, focusing on end-value and customer acceptance versus 
traditional industry key performance indicators.

Andrew Bredenkamp F7
Andrew Bredenkamp is cofounder and CEO of Acrolinx. 
Andrew has over 20 years’ experience in multilingual 
information development. Before starting Acrolinx, Andrew 
was head of the Technology Transfer Centre at the German 
Research Centre for Artificial Intelligence language 
technology lab. Andrew holds degrees in technical 

translation and linguistics and a PhD in computational linguistics. He is 
on the advisory board of a number of organizations, including Translators 
without Borders and The Centre for Next Generation Localisation.

Danica Brinton C2
Danica Brinton is the founder and president of LocLabs, an 
agency specializing in international product management 
and international production of applications and games. An 
Apple-preferred vendor for about seven years, LocLabs is 
responsible for the internationalization and localization of 
some of the largest social and mobile games and applica-

tions today, bringing unique, new and breakthrough solutions to the field. 
Danica is a frequent speaker and lecturer on topics of international 
market strategies and production tactics.

Magí Camps A4
Magí Camps has been the head linguist at La Vanguardia 
for the last 15 years. . Founded in 1881, La Vanguardia is 
one of the main Spanish newspapers published in Barce-
lona. During the last year and a half, Magí has led the 
project of issuing the newspaper in two languages, Spanish, 
as always, and now Catalan. He is the coordinator of the 

editing team of translators and linguists and also the contact with Lucy 
Software and Incyta, the two companies that have collaborated with La 
Vanguardia, providing the translation software and post edition.

David Canek B3
David Canek, a graduate of translation and comparative 
studies, received his education at Charles University in 
Prague, Humboldt University in Berlin and the University of 
Vienna. His professional experience includes business 
development and product management roles in the 
technology sector and the translation industry. He currently 

holds the position of CEO at MemSource Technologies, a software 
company based in Prague, the Czech Republic.

The new network  
to continue networking
after Localization World

lwparis2012.pathable.com



28 29

Genséric Cantournet K1
Since 2007, Genséric Cantournet has been the vice 
president of cross processes and projects at Telecom Italia 
Group in Italy. Objectives of his position include elabora-
tion, evaluation and monitoring of security processes at the 
corporate level; coordinating risk prevention, crisis 
management and security with international public 

administration relations; strategic business opportunities; profit and loss 
and compliance. His mission is to guarantee the corporate interests, 
making sure to protect human, infrastructural and immaterial resources 
and to rationalize and make the corporate processes and cross projects 
more effective. 

Michael Cárdenas B3
Michael Cárdenas is president and founder of Local Concept, 
an international corporation with 20 years’ experience in 
technical translation and localization. Michael is an active 
member of the Computer and Electronics Marketing 
Association (CEMA), the San Diego Software Industry 
Council (SDSIC), the American Translators Association (ATA) 

and past member of the Localization Industry Standards Association (LISA). 
He serves on the board of the San Diego Chapter of the Society for Technical 
Communication. An active speaker on localization, Michael travels the globe 
addressing best practices in the industry. He also coordinated an interna-
tional conference on tools and technology to help do more, faster and 
cheaper. 

Christophe Chenon A2
Christophe Chenon is currently in charge of innovation, 
technology scouting, terminology and quality programs 
at the IBM France Translation Center in Paris where he 
has conducted the deployment of machine translation 
technologies and monitored its integration into the 
current localization process. As an expert in multilingual 

information management and related tools, he has gathered a 
thorough knowledge of industrial realities in the translation business 
as well as a real practice at reconciling user expectations with 
technical constraints. 

Rahzeb Choudhury P05, P06
Rahzeb Choudhury, operations director at TAUS, is 
responsible for content, communications and delivery. 

Angelica Mulokozi Christin A5
Angelica Mulokozi Christin was educated in Tanzania and 
the United Kingdom and briefly worked as a lawyer in her 
native Tanzania before changing career paths that 
culminated in translation. Today she is part of the 
Tanzanian permanent delegation to UNESCO, which 
provides a liaison between the Tanzanian government and 

the UNESCO secretariat. Based in Paris, France, Angelica also 
continues to work as a translator, concentrating increasingly on 
translations into Swahili that are related to areas of public service and 
IT/telephony. A committed volunteer for not-for-profit organizations 
such as Translators without Borders (TWB), she serves on the TWB 
education committee. 

Derek Coffey P11
Derek Coffey, vice president of technology and professional 
services at Welocalize, has over 20 years’ experience 
delivering technology services in a variety of industries, 
with the last ten years spent in the localization industry. As 
the vice president of technology at Transware, Derek played 
a key role in the acquisition of the GlobalSight Corporation 

and its Ambassador TMS in 2005 and has spent the last four years 
managing its development and strategic deployment. Following the 
acquisition of Transware by Welocalize in 2008, Derek has worked with 
the GlobalSight team to open source Ambassador, rebranding it as 
GlobalSight TMS. He also serves as a GlobalSight advocate, helping industry 
participants understand how to make best use of the technology. 

Sean Coleman E7
Sean Coleman has been working in localization and interna-
tionalization for 14 years with Corel Corporation and 
Research In Motion. He has established and worked with 
many different localization workflows and models in both 
the desktop and mobile environments. Sean is currently the 
localization lead for the BlackBerry® PlayBook™.

Anne-Marie Colliander Lind D7, E5, P12
Anne-Marie Colliander Lind is a recognized force in the 
European language industry landscape. She has spent the 
last 20 years helping multinational organizations solve their 
language issues by occupying executive sales and manage-
ment positions at leading service, technology and market 
research companies. Anne-Marie is the CEO of Inkrease, a 

management consulting company based in Sweden, assisting companies 
in their growth and development strategies. She runs fundraising 
activities for Translators without Borders and organizes localization and 
technology events in Scandinavia.

Helen Colquhoun P01
Helen Colquhoun is a physician with more than 20 years’ 
experience in the pharmaceutical, biotechnology and medical 
device industries. Her expertise includes strategic regulatory 
affairs including negotiations with regulators on claims and 
clinical study designs, international clinical study design and 
management, drug and device safety monitoring, combination 

product development and assessment of commercialization opportunities. 
She is the CEO and a founder of Pleiad, a contract research organization 
providing regulatory, quality and clinical services. Helen’s responsibilities 
include medical input to clinical research projects, medical monitoring, crisis 
management assistance and negotiations with regulatory authorities. 
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Moti Daswani P01
Moti Daswani is currently the director of business development 
for remote care with St. Jude Medical France. He has previously 
held the positions of business development manager for cardiac 
resynchronization therapy and marketing director for atrial 
fibrillation/cardiac rhythm management with the same 
company. Prior to joining St. Jude Medical France, Moti 

occupied various international marketing positions in the cardiac rhythm 
management field. He is a biomedical engineer by training (Université de 
Technologie de Compiègne — UTC) and also holds an MBA from INSEAD. 
In his role as subject matter expert for remote care monitoring, Moti has 
reviewed and tested numerous localized remote care platforms deployed by 
St. Jude Medical in francophone countries. 

Heidi Depraetere P06
Heidi Depraetere has over 20 years of experience in the 
localization and language technology industries. She is a 
cofounder and director of CrossLang, a privately owned 
consulting and systems integration company dedicated to trans-
lation automation technology. Heidi is familiar with the 
evolution of the industry from desktop CAT tools to continu-

ous translation, from commercial software deployment to open source 
solutions. User-centric machine translation evaluation is an area of active 
interest. She has created and worked with international teams from different 
nationalities throughout Europe and the United States. Heidi holds a degree in 
linguistics from the University of Leuven and is based in Gent, Belgium.

Julie DiRosa T
Julie DiRosa has a background in marketing and manage-
ment and has worked in government, financial and 
advertising sectors in Canada. She is also a certified English 
corporate trainer. Julie is currently the international project 
manager at tcworld GmbH and organizes the international 
conferences in technical communication.

Alberto Ferreira C8
A professional localization project manager with over five 
years of experience in the industry, Alberto Ferreira has 
overseen the complete centralization of database and content 
management internal systems at OneVision Software AG, 
successfully integrating cutting-edge agile principles in the 
company’s native backend and development workflow and 

structuring. He has now taken this know-how to Avira Operations, where his 
work in localization encompasses agile integration, process definition, 
terminology management, team communication, guidelines definition and 
graphical user interface design adaptation.

Nancy Ferreira da Rocha P02
Nancy Ferreira da Rocha is localization quality manager at 
Spil Games. She is responsible for the optimization of user 
experience and the delivery of branded but locally relevant 
products to a global user base. Originally from Caracas, 
Venezuela, Nancy graduated with a degree in translation in 
2002. She moved to The Netherlands in 2004, where she has 

several years’ experience in the adaptation of global marketing and 
advertisement campaigns to local markets. 

Simona Ficcarelli C7
Simona Ficcarelli is a software manager in the localization 
services team at Autodesk and is based in Neuchâtel, 
Switzerland. Simona started working at Autodesk in 1999 as 
a software localization engineer and currently manages the 
Autodesk software localization engineering team based in 
the United States and Switzerland. 

Mark Flanagan P03
Mark Flanagan has worked with many of the world’s largest 
organizations throughout his career to help them to 
successfully create, plan and execute their global revenue 
objectives in diverse industries spanning IT, transport, media, 
telecommunications, financial services, hospitality, life 
sciences and management consultancy. He joined VistaTEC in 

2008 as the European sales manager, having held a number of senior sales and 
marketing positions in a career spanning almost 15 years. 

Isabelle Fleury T
Isabelle Fleury is a tekom board member and managing 
director of Fleury & Fleury Consultants, an independent 
consultancy specializing in multilingual information 
management. She supports exporting companies and 
language service providers in optimizing their organization, 
processes and technologies and consults on the topics of 

management of text and media creation, as well as translation. 

Michael Fritz T
Michael Fritz holds a PhD in media sciences and a degree in 
business administration and specializes in marketing. He has 
worked for several associations and was the head of an 
institute for lifelong learning. Since 1996, he has been the chief 
executive officer of Gesellschaft für Technische Kommunika-
tion e.V. tekom. Since 2001, he has also been the chief 

executive officer of tcworld GmbH, a company providing services for tekom.

Denis Gachot B3
Denis Gachot serves as the chief executive officer of 
SYSTRAN Software Inc., a subsidiary of SYSTRAN S.A. He 
also serves as director of SYSTRAN S.A. Denis graduated 
from the Swiss Federal Institute of Technology in Zurich, 
Switzerland. He started his career in the chemical 
engineering industry in Chicago, Illinois, and then started 

an automotive-related business in Detroit, Michigan. Since 1986, Denis 
has been managing the subsidiary company of SYSTRAN S.A. in the 
United States.

Ray Gallon T
Ray Gallon is an independent consultant specializing in the 
convergence of user guidance, content strategy and 
usability. He has worked with companies, big and small, in 
eleven countries on three continents. Ray is a member of 
the international board of directors of the Society for 
Technical Communications (STC) and is a past president of 

STC France. He is a frequent speaker on technical communications and 
media themes, is the author of numerous articles for anthologies, journals 
and reviews, and teaches university courses in technical communication. 
He shares his life between the Languedoc region of France and the city of 
Barcelona, Spain.

Mauricio Garza P04
In the language industry since 1993, Mauricio Garza has 
worked as a translator, project manager, quality manager, 
vendor manager, consultant, business development 
manager and sales director for large and small companies in 
the industry. His experience on both the vendor and buyer 
sides of the industry created the drive to work as a sales 

optimization consultant offering a multilayer, multidimensional approach 
to the challenges companies may face regarding the commercial aspects 
of their globalization strategies. With the perspective of efficiency 
through simplification and a markedly service-oriented approach, 
Mauricio acts as a consultant, coach, trainer and speaker, adding value to 
companies all over Europe. 

Salvatore Giammarresi E6, F7
Salvatore (Salvo) Giammarresi is currently the localization 
director at Yahoo! During his one year tenure, he has 
centralized all localization functions, teams and budgets, 
winning executive support and positioning his team as a 
strategic growth and expansion partner. Salvo manages a 
team responsible for localization program management, 

internationalization and localization functional QA, vendor management, 
localizability engineering and linguistic QA. Salvo holds a PhD in applied 
linguistics from the University of Palermo, where he has been a visiting 
professor teaching localization, computer-assisted translation tools and 
global product marketing.

Daniel Goldschmidt C5, C8, P08
Daniel Goldschmidt is a senior internationalization 
program manager at Microsoft in the business platform 
division. Prior to joining Microsoft, Daniel cofounded RIGI 
Localization Solutions, a venture in the domain of visual 
localization. Previously, he served as a senior software 
engineer for the Google Internationalization Team, working 



32 33

on the Google Localization Framework. As a senior professional in the 
field of software and content globalization, he has extensive experience in 
the internationalization and localization of large-scale enterprise 
applications and projects. Daniel serves as vice chair of the Localization 
World program committee and presents frequently at international 
events. 

George Gombas P12
George Gombas, a sales improvement consultant for over 
ten years, has been helping corporations and individuals to 
be successful in sales and sales management. He has been 
very active in developing and delivering many of the 
services delivered by CustomerCentric Selling® Europe and 
has also influenced the workshop content, leveraging close 

to 20 years of sales and leadership experience. George knows how to 
conceptualize and execute a new business strategy into a winning 
company and has done it numerous times — from startup companies to 
worldwide organizations with offices in nearly 100 countries. Prior to 
cofounding CustomerCentric Selling® in Sweden and Europe, George 
spent almost 20 years in the IT industry. 

Laura Gómez E1, P02, P03
Before joining Twitter, Laura Gómez worked at several 
startups in San Francisco. She also contributed to ad 
operations initiatives for YouTube across Asia Pacific and 
Latin America, focusing on Brazil specifically. At Twitter, 
Laura has helped build the community translation model 
into 22 languages while also growing product localization 

across the platform. Currently, she is working on maintaining the half 
million translators engaged through education and incentivizations, and 
helping to build tools to make Twitter available in more languages 
through Twitter’s translation center. 

Laura Gosselin C1, P01
Laura Gosselin is the director of technical communications 
for Waters Corporation. Her responsibilities include the 
authoring, publishing and translation of technical 
documentation as well as the localization of many software 
user interfaces. Laura has enabled Waters to drive its 
international commercialization plans while lowering total 

cost of ownership for internationalization support services. From 
eliminating costly homegrown localization technologies to having her 
vendor ecosystem managed by a third party, she has left no stone 
unturned in her effort to build efficiencies into her work program. Her 
goal is to integrate authoring practices with localization technologies to 
lower cost by focusing on quality at the source English material.

Paulette Haedo A3
Paulette Haedo is the manager of global e-commerce at 
Royal Caribbean Cruise Lines, Ltd., headquartered in 
Miami, Florida. Her primary focus areas are, web brand 
consistency, website globalization, search engine optimiza-
tion, translation management and content management 
across five regions supporting 15 countries for the Royal 

Caribbean International, Celebrity Cruises® and Azamara Club Cruises® 
brands. Prior to joining the global marketing team, Paulette was a project/
product manager with global business solutions Information technology 
at Royal Caribbean Cruise Lines. Prior to joining Royal Caribbean Cruise 
Lines, she worked at Walt Disney World, Disney Cruise Lines and 
Amadeus. 

Mohamed Hassan A6, B3
Mohamed Hassan has a BA in foreign trade from Egypt. He 
was first introduced to localization when he joined Arabize 
in 1998 as an accountant, then worked as a DTP specialist, 
technical support and tester. In 2000 Mohamed worked as a 
project manager, then as a client relations manager and 
most recently as a business development manager. 

Ulrich Henes D5, D8, E1, P03
Ulrich Henes is the president of The Localization Institute, 
which he founded in the fall of 1996 because he saw a 
serious lack of quality training and learning opportunities in 
this important area. He has been involved with localization, 
first as an international sales and marketing manager (also 
serving as a localization manager) for a US software 

company and then as president of the American office of a British 

localization agency. He is a co-organizer of the Localization World 
conferences. 

Manuel Herranz P06
Manuel Herranz is a double graduate in Hispanic and 
English from Manchester University. A mechanical engineer 
at a quality assurance department, he combined engineer-
ing and linguistics to start a career as a language consultant 
for engineering firms. His firm merged with the BI 
Corporation Japan, and he became a partner and technical 

director at BI Europe. Manuel re-vamped the brand as Pangeanic, a 
language service provider (LSP) . Since 2007, he has directed research and 
development for customized statistical machine translation (MT) 
deployments in-house. His dream is that any LSP, translation department 
or translation client should have a self-learning MT tool integrating with 
the company’s workflow and in open standards.

Bruno Herrmann A3
As director of globalization, Bruno Herrmann is currently 
responsible for global content operations across six regions 
and more than 100 countries at The Nielsen Company, 
focusing on global product and content design, and manage-
ment as well as on international customer experience. He 
joined the company in 2003 to manage multiple international 

content and digital marketing programs in Europe, the Middle East and 
Africa (EMEA). Previously, he managed online globalization programs at 
Hewlett-Packard and various content management initiatives in addition to 
web localization projects at Compaq, both at EMEA and global levels. Bruno 
has been a practitioner, change agent, thought leader and strategist in global 
information and product management areas for nearly 20 years.

  Lofti Herzi E6
Lotfi Herzi is vice president in the global product 
development group at Yahoo! He is originally from 
Toulouse, France, but is now settled with his wife and three 
children in California where he works at Yahoo!’s 
Sunnyvale headquarters.

Fred Hollowood F7, P06

 Fred Hollowood is currently leading an internal research 
group at Symantec focused on deploying language tech- 
nologies. His research interests include controlled language, 
machine translation and community collaboration. Fred is a 
member of the innovation team that drives the innovation 
effort inside his division. He has a 20-year history in the 

industry starting at Xerox through his current position at Symantec, with 
experience on the vendor side in between. Fred is currently the industrial 
supervisor for several PhD students with Dublin-based universities. 
Workflow solutions for localization challenges are another key area of 
interest, as is research into community collaboration with enterprises.

Christopher Hughey A6
Christopher Hughey is executive vice president at EC 
Innovations, a Beijing-based localization services and 
technology provider. He began his vendor-side career in 
localization as a project manager. Before moving to the 
vendor side, Christopher worked in the supply chain 
management software space. Now based in Boston, Christo-

pher has worked and lived in several countries over the years. He holds a 
cand. mag. (BA) degree in languages from Universitetet i Bergen 
(Norway) and a graduate certificate in international business from the 
University of Massachusetts. He is also a PMI-certified project manage-
ment professional.

Brenda Inman D1, P01
Brenda Inman, a technical writer and Author-it system 
administrator at St. Jude Medical in Sunnyvale, California, 
writes manuals for patients and medical professionals and 
manages the Author-it content management system. Brenda 
started her career in the medical device industry in 1992 
with Medtronic working in the areas of clinical research, 

regulatory affairs and technical writing. She has been at St. Jude Medical 
since 1998. 
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Richard Ishida P09
As W3C Internationalization Activity lead, Richard Ishida is 
striving to make the worldwide web worldwide. The 
Internationalization Activity works with W3C working 
groups and liaises with other organizations to help ensure 
universal access to the web regardless of language, script or 
culture. Richard has also increased internationalization-

related education and outreach while at the W3C. He is on the Unicode 
Conference board and the Unicode Editorial Committee. He is the 
coordinator for the MultilingualWeb network, a European Commission 
funded project reviewing standards and best practices enabling multilin-
gual use of the web.

Gregor Kneitz D2
Gregor Kneitz is a senior program management lead and 
the development fundamentals chair for the Microsoft 
Business Platform Division (BPD). During his 14 years with 
Microsoft, he has worked with premier customers’ support, 
office localization and internationalization, e-learning 
localizability and localization, and SQL Server localization. 

In his current role, Gregor leads a team of program managers who 
support all Microsoft BPD teams (SQL, BizTalk, SQL Azure) with the 
implementation of globalization and localizability. As fundamentals chair, 
he coordinates the engineering process stage-gate criteria for the SQL 
engineering system, the BPD implementation of agile development.

Hui May Koh A6, D8
Hui May Koh is the senior vendor manager of localization 
services at Autodesk and is responsible for vendor 
management and strategy. Located in Singapore, Hui May 
joined Autodesk in 2003. She has been involved in 
localization for more than 17 years in various roles both on 
the client and vendor sides. Prior to joining Autodesk, Hui 

May held various management roles in production and project manage-
ment at Alpnet, Inc., (now SDL) in their APAC headquarters located in 
Singapore.

Richard Korn D1, P01
Richard Korn, the senior manager of localization and 
packaging development at St. Jude Medical in Sylmar, 
California, oversees the two teams who offer software 
localization, testing and labeling services to the company’s 
cardiac rhythm management division. Richard also serves 
on the advisory board for the medical device localization 

round table at Localization World. He started his career in localization at 
Berlitz Translation Services in 1995 and managed the localization services 
for an interactive multimedia company before joining St. Jude Medical in 
1999. 

Sandra La Brasca P01
Sandra La Brasca is the solutions development director at 
ForeignExchange Translations, a provider of medical 
translations, where she advises clients on new processes and 
technologies to improve their overall return on investment. 
Sandra has been working in globalization/translation/local- 
ization for 20 years. She has played many different roles and 

has a thorough knowledge of all areas in the field. She was in charge of 
deploying a globalization infrastructure for a Fortune 500 company where 
she acted as a consultant. In addition to the technical aspect of the 
program, this effort involved a globalization implementation plan that 
spanned 72 countries and numerous writers, developers and business 
owners.  

Yves Lang F5
Yves Lang, a 20-year veteran of the localization industry, 
began his career as a translator, worked extensively with 
project management groups and spearheaded the concepts 
of account management and total customer satisfaction as 
applied to the localization industry. Yves is a sought-after 
speaker and frequent presenter of educational webinars. At 

ENLASO, he leads the sales and marketing teams, and manages many of 
the company’s largest accounts. Yves speaks three languages fluently and 
holds a master’s degree in modern applied languages from a French 
university. He is an avid tennis player and extreme freestyle skier and has 
traveled on each continent.

Mary Laplante A3, C6
Mary Laplante has 25 years of experience in standards, 
publishing, software marketing and research, and consult-
ing. As vice president at The Gilbane Group, a division of 
Outsell, Inc., she oversees Gilbane’s consulting practice, 
manages research projects, contributes editorial content 
and participates in Gilbane conferences and other industry 

events. As senior analyst, she is active in Gilbane’s globalization, XML 
and web experience management coverage.

Andrew Lawless C1
Andrew Lawless is a globally renowned expert and thought 
leader in global content management and content localiza-
tion. He is the founder and president of Dig-IT!, a consulting 
practice for global web content management and translation 
process automation for web content. Andrew also manages 
the globalization series of the Web Managers Roundtable in 

Washington, D.C., the thought exchange platform for the web industry’s 
leaders and authorities that draws participants from the D.C. area’s most 
prominent corporations, associations, nonprofits and government agencies. 
Andrew has active top secret security clearance with the FBI.

Quynn Le D7
Quynn Le has been with Adobe for over 13 years. In this 
time she has been extensively involved in localization and 
internationalization projects including program manage-
ment duties and leading the international engineering 
efforts for the simultaneous multilingual release of 
Photoshop and the agile development of Photoshop.com. 

She has participated in defining the internationalization guidelines for 
web projects and has recently taken on an international program 
management role for Photoshop.com and Adobe Carousel.

Jacques Levy A2
Jacques Levy has had several positions in the IBM 
globalization organization. Formerly responsible for 
globalization operations for the EMEA Geo, Jacques is 
currently managing translation operations in France, Greece 
and Turkey. Before joining the globalization team, Jacques 
had management positions in sales, business partner 

management, and support and product development programs. Jacques 
has recently been appointed as a court legal expert to the Court of Appeal 
of Paris for disputes related to the internet and multimedia industry.

Christian Lieske E5
Christian Lieske works for SAP in the area of international-
ization and translation. He is actively involved in standards 
activities driven by OASIS, the W3C and others. Due to his 
background in computer science and computational 
linguistics, he enjoys internal consulting and project work 
related to NLP and XML, as well as general authoring and 

localization issues.

Silvia Listl C7
Silvia Listl is the terminology and linguistic quality manage-
ment manager at Autodesk. She manages a global team and is 
responsible for defining the linguistic quality strategy for 
Autodesk’s localized products. During her 18 years in the 
localization industry, Silvia has held several positions as 
project manager, translation manager and localization 

manager on both the vendor and client sides. Prior to joining Autodesk, she 
was the localization manager at CNET Channel where she defined the 
strategy and process for data and content delivery in 11 languages for 
electronic product catalogs for the IT and consumer electronics market.  

Gustavo Lucardi P06
Gustavo Lucardi has over 15 years of internet marketing 
expertise and is a pioneer in multilingual search engine 
optimization (SEO). As the COO of Trusted Translations, 
Gustavo actively works in all aspects of production, sales and 
internet marketing. Through a comprehensive SEO strategy, 
he has grown Trusted Translations’ online sales by over 

1,000% per year. In addition, he has advised Fortune 500 companies in 
defining their online marketing strategy in multiple languages. Previously, 
he was a key member of the team that launched the first online edition of 
the largest Spanish-language newspaper, Clarín, and also the most 
important portal in Latin America, El Sitio. 
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Catherine Mbeng A8, P03
As localization marketing director at SAP, Catherine Mbeng 
is responsible for the overall localization strategy and 
planning of key strategic marketing programs across 
countries. Catherine has 13 years’ international marketing 
experience in the IT/software industry. She has developed a 
successful leadership track record in strategic global and 

regional marketing roles driving and managing demand generation 
marketing campaign development, localization and end-to-end execution 
across geographical markets to impact the sales pipeline. Catherine has a 
rich international experience growing up with five languages in seven 
countries across continents. 

Markus Meisl E5
Markus Meisl heads the central corporate translation team for 
German and English at SAP, which is part of SAP Language 
Services. Since joining SAP’s implementation methodology 
group in 1998, Markus has covered various roles within 
knowledge and product management, ranging from translation 
and coordination of technical documentation, product 

definition and early training, to rollout and partner relations. In the 1990s, 
Markus worked as a freelance translator and interpreter in Vancouver, BC, 
Canada, where he became involved in his first localization projects.

Fabio Minazzi  P02
Fabio Minazzi graduated in physics with a strong background 
in digital audio technologies. In 1988, he pioneered audio 
production for interactive media at Philips. In 1994 he was 
one of the founders of Binari Sonori Srl, a company that soon 
specialized in media localization for the entertainment 
industry and built a worldwide network of recording studios. 

Fabio has designed audio-editing software for the Digidesign platform and 
has been a localization project leader for games and professional software 
published by reference clients such as Microsoft, Capcom, NAMCO 
BANDAI and Mattel. Fabio is currently responsible for the business 
development of Binari Sonori operations in Asia.

Marion Mordenti  D6
Marion Mordenti has worked for Hewlett-Packard (HP) since 
1997, originally as a consultant for the creation and design of 
localized in-country gateways for HP products. Marion joined 
the globalization team, as localization project manager in 
2000. She is now responsible for managing the HP terminol-
ogy and defining terminology strategy. 

Sharon O’Brien  P05
Sharon O’Brien is a lecturer in translation and language 
technology at the School of Applied Language and Intercul-
tural Studies, Dublin City University. Her research interests 
include the measurement of cognitive effort in translation 
and post-editing of machine translation output via eye 
tracking and keyboard logging, translator interaction with 

technology, process-related research and research methods, controlled 
authoring of content and so on. Sharon’s teaching centers around practical 
translation (French and German to English), research methods, translation 
theory and localization.  

Michael Oettli  D1
Michael Oettli is the managing director of European 
operations at nlg GmbH, a global language service provider 
specializing in the health care industry. Michael has over 
ten years’ experience in the translation industry, starting as 
a freelance translator, leading sales, marketing and client 
services and now being in charge of operations.

Iris Orriss E6, F7, P08
Iris Orriss is director of the release and international team for 
the business platform division at Microsoft. Her team’s 
charter comprises release management, engineering process 
development, international product planning, globalization 
and localization of products such as SQL Server, SQL Azure, 
AppFabric Azure and BizTalk Server. Iris’ experiences include 

software engineering and business management with a focus on interna-
tional development and localization at different companies from start-up to 
Fortune 500. She is passionate about lean and agile processes on a large 
scale, quality at source and simultaneous time-to-market.

Jose Palomares C2 

Jose Palomares is a consultant and trainer with over 13 
years of experience in the localization industry and the 
founder of OpenMints, a localization engineering and tool 
training provider. A professional translator and certified 
localization engineer himself, he has helped to localize 
hundreds of products for Windows, Mac OS, web, content 

managing systems and mobile platforms including iOS, Android, 
BlackBerry and Symbian. After working on both buyer and language 
service provider sides, Jose now enjoys helping the two of them analyze 
their needs and design the best possible workflow.

Donna Parrish A6, C4, D2 

Donna Parrish is co-organizer of the Localization World 
conferences and publisher of the magazine MultiLingual. 
Prior to joining MultiLingual Computing, Inc., in 1997, she 
was a computer programmer for 25 years and, before that, a 
mathematics teacher. Donna holds a degree in mathematics 
from Peabody College of Vanderbilt University. She is 

presently the secretary of Translators without Borders.

André Pellet D3 

André Pellet is the senior director at Experis – Global Content 
Solutions, part of the ManpowerGroup family of companies. 
As senior director and practice lead, André leads the business 
development team in working with enterprise customers to 
optimize and expand the global content life cycle throughout 
client organizations. André has been active in the localization 

industry for over 24 years, including growing and selling his own localization 
company, as vice president at Welocalize leading technology and mergers and 
acquisitions, and as COO at ProZ.com. 

Nick Peris P02
Nick Peris is a senior workflow manager at VistaTEC. He is 
responsible for consultation, design and deployment of 
translation memory system solutions. With experience in 
linguistic review and quality control both with solution 
providers and on the client side, Nick has an excellent 
understanding of the challenges involved in terms of 

technology and process. As a translation technology enthusiast, he also runs 
a well-known industry blog. 

Jennifer Perkins D1, P01
Jennifer Perkins is the life sciences solutions specialist for 
Lionbridge. She works with medical device, pharmaceutical 
and biotech clients to assist with the challenges of translation 
and localization in a regulated environment. Jennifer has 
worked in the labeling and localization field for over 18 years 
as a technical writer, localization project manager and 

manager of technical communications and medical device labeling 
departments. Previously, she was the package labeling manager at Boston 
Scientific, responsible for managing the label development and localization 
activities for the endosurgery division. 

Pascale Pierre  E7
Initially at Nortel and now coming full circle with the latest 
in mobile communications at Research In Motion, Pascale 
Pierre has been championing French language quality in 
high-tech companies since 1990. In this time, she has had a 
number of software localization-related roles including 
translator, terminologist, tester and localization project 

manager. Pascale is currently a localization quality analyst for BlackBerry® 
PlayBook™ and BlackBerry® handheld devices for the French markets.

Gustav Praekelt K2
Gustav Praekelt is the founder and CEO of South Africa-
based Praekelt Group, a leader in mobile platforms for 
developing and emerging markets. Gustav cofounded one of 
Africa’s first digital interactive studios and was its technical 
director for ten years. His belief in the power of mobile 
phones to transform Africa inspired him to establish the 

Praekelt Foundation in 2006. This social business develops robust, highly 
scalable mobile solutions for social good, and its projects have reached 
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over 50 million people across 15 countries in Africa. Gustav’s work saw 
him named an Endeavor Entrepreneur in 2010 and invited to become 
part of the faculty for PopTech’s Social Innovation Fellows Program. 
Gustav is a passionate advocate of the idea that mobile technology should 
be available to all. He is a frequent speaker at a variety of international 
and African conferences.

Jessica Rathke P12
Jessica Rathke has 18 years of experience in localization 
sales, sales management and marketing for leading 
language service providers (LSPs) in the United States and 
Europe. She is currently the managing director at 
Localisation Sales & Marketing, a London-based sales and 
marketing consultancy that provides strategic and tactical 

sales and marketing services to help LSPs differentiate themselves, 
improve sales efficiency and increase revenue. Prior to her career in 
localization, Jessica was marketing communications manager at 
Fujitsu-ICL Systems. Before that, she served as international sales and 
marketing consultant at Coastal International, where she spearheaded the 
US market entry for several European IT companies.  

Roni Raulwing F5
Roni Raulwing is a veteran localization manager 
currently responsible for globalization and international 
search engine optimization at Informatica. She was 
previously an international program manager for Adobe 
Systems, where she managed localization for Adobe 
System’s mobile division. In addition, she was respon-

sible for managing NetApp’s international websites and also worked 
with 24/7 Real Media where she was a senior account manager for 
search engine marketing. 

Rebecca Ray A5, A7, E2, E3
Rebecca Ray has focused on designing, testing, adapting 
and marketing software outside of the United States since 
1980. She has managed worldwide product design, 
localization and marketing for successful products sold 
internationally by IBM, Netscape Communications, 
Remedy Systems, Symantec Corporation and Sun 

Microsystems. In her work at Common Sense Advisory, Rebecca’s 
primary focus is enterprise globalization, social media, multilingual SEO 
and global product development. Her other coverage areas include 
outsourcing, testing, multimedia localization and internationalization.  

Laurent Reber D8
Laurent Reber has over 12 years of experience in the 
localization industry. He joined Autodesk in 1999 as 
software quality assurance engineer and led the localization 
testing of multiple flagship products. Laurent has been 
active in the field of business intelligence since 2007 and 
currently holds the position of business intelligence 

manager. He has been driving the design and implementation of the 
business intelligence solutions used by localization services at Autodesk 
today.  

Antoine Rey A1
Antoine Rey started his career in localization in 1997 and 
has held various technical and management roles in the 
industry. Antoine joined Welocalize in 2002 and is 
responsible for Europe and Asia business development. 
Antoine is a French native and holds an MS in information 
technology and a BA in international business and 

communications.

Frank Rojas A2, D3
Frank Rojas is responsible for technology strategy within 
IBM’s worldwide translation operations with specific 
responsibility of integrating translation automation across 
the entire IBM translation supply chain. Frank has over 20 
years’ experience in the translation service being respon-
sible for internationalization, Tivoli localization manager, 

IBM’s end-to-end translation process management, and all aspects of the 
worldwide translation operations. He has integrated business analysis 
methods used to measure productivity, quality and efficiency improve-
ments in professional translators’ environments.

Dean Russell P03
Dean Russell is the European social media director for LEWIS 
PR, a leading global communications agency. A former 
physicist, Dean has worked in leading agencies in the digital 
and communications industry for over 12 years. During this 
time, he has developed integrated strategies for global brands 
across most sectors. Dean has contributed regularly for 

publications ranging from PRWeek and Times Higher Education to the 
Health Service Journal, and he writes a regular column for ThirdSector along 
with feature articles for Cue Entertainment. He is a former special advisor 
for the British Interactive Media Association and an annual judge for the 
British Video Association Awards (dubbed the UK Oscars for home 
entertainment). Due to his contribution to the industry, Dean was appointed 
as a volunteer champion for the Media Trust, the UK’s leading communica-
tion charity, and a Fellow of the Royal Society for the Arts.

Libor Safar P01
Libor Safar is marketing manager at Moravia Worldwide.

Nico Sallembien E1
Nico Sallembien is an engineering manager working on 
internationalization at Twitter. He has in-depth experience of 
the localization and internationalization process. At Twitter, 
he built the community translation platform at http://
translate.twttr.com and localized all Twitter products using 
this new translation infrastructure. This helped launch 

Twitter in 28 languages while maintaining the existing languages’ quality 
through two major redesigns of the site. He previously worked in similar 
roles for Google, Ariba and Borland.

Diana Sanchez B3
Diana Sanchez leads the operations department at Nova 
Language Services where she has taken an active role in the 
implementation of machine translation and interoperability 
initiatives. She joined the company after holding various 
translation management and production positions in the 
United States and Spain, including L.A. Care Health Plan 

and NTRglobal. With over 12 years’ of experience coordinating and 
managing large-scale projects aimed at improving translation and 
interpretation processes, Diana has been an active member of ATA and 
CHIA, taught cultural immersion programs at ESEI Business School and 
worked as a workflow consultant for Kaiser Permanente. 

Ben Sargent E2, E3, F6, P03
Ben Sargent has worked in the language services industry since 
1989, serving in operations, consulting and marketing roles at 
companies such as Lionbridge, iXL, Bowne Global Solutions 
and International Communications. He also helped to found 
and manage several venture-funded, high-tech start-ups. In his 
work at Common Sense Advisory, Ben’s primary focus areas 

are website globalization, translation management systems and content 
management technologies. He also consults for Global 1000 brands and 
global technology vendors. He has lived in France and has recently traveled to 
China, Canada and Western Europe. Ben has formally studied French and 
earned a degree in music theory and composition in 1983.

Hajnalka Sarvari D2
As senior lead international project manager, Hajnalka 
Sarvari manages the localization of products in Microsoft’s 
Business Platform Division (BPD). She joined Microsoft in 
2005 and has since been part of the BPD international 
team. Hajnalka graduated from Kossuth Lajos University in 
Hungary with an MA in English linguistics and history. She 

has been working in the localization field in three different countries 
across two continents for over a decade through various roles such as 
translator, language specialist and project manager. Hajnalka is passionate 
about establishing an efficient localization process while maintaining high 
quality and simultaneous time-to-market delivery.
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Rashmi Schaefers A2, P03
Rashmi Schaefers is the senior director of digital channel 
localization at SAP AG, headquartered in Walldorf, 
Germany. She is responsible for the localization, mainte-
nance and optimization of websites and marketing assets in 
70+ countries and 28+ languages. With over 15 years of 
experience in managing international marketing and 

roll-out programs in the software industry at companies such as Oracle 
and Sybase, Rashmi is an expert in the localization field and a genuine 
thought leader. 

Britta Schellenberg C5
Britta Schellenberg grew up in Germany and received a 
linguistic degree from Rostock University. She went on to 
attend graduate programs in comparative literature and 
English in the United States. For the last ten years, she has 
worked at several start-up companies in the New England 
area in project and product management roles. Having 

worked as a translator and German tutor since college, she is able to 
merge her experience as a translation vendor with her experience as a 
translation customer. She currently works as a localization manager at 
Brightcove in Cambridge, Massachusetts, and is responsible for the 
localization of the website and the product as well as creating scalable 
localization processes.

Clio Schils P01
As the moderator of the Localization World life sciences 
round table sessions, Clio Schils is in charge of organizing 
and moderating life sciences-related sessions for clients in 
the medical, pharmaceutical and clinical branches. For 
content and agenda, she is advised by an expert life sciences 
advisory board, with participation from Siemens Medical, 

St. Jude Medical, Medtronic and others. In parallel and after working nine 
years for Medtronic, she joined Lionbridge where in her current capacity 
she is in charge of developing, maintaining and further intensifying the 
current partnerships of Lionbridge with its life sciences customers. 

Babs Sekel C1, P01
Babs Sekel is the manager of marketing processes and 
localization at Agilent Technologies, Inc. She brings over 20 
years of experience in strategic marketing planning and 
project management to her role. Babs leads a global team 
responsible for the localization of key strategic customer- 
focused communications for both the chemical analysis and 

life sciences divisions of Agilent. She is currently leading initiatives to 
improve worldwide localization operations, vendor management, 
terminology management, quality and automation of localization 
processes.

Paula Shannon D5
Paula Shannon serves as the CSO and co-general manager 
of Lionbridge’s global localization and translation division. 
She drives new services and sustainable solutions, develops 
strategic accounts and ensures the continued delivery of 
innovation and execution excellence to a broad range of 
Global 1000 customers. Paula joined Lionbridge in 1999 as 

vice president of internet alliances and assumed additional responsibilities 
in 2001. Prior to joining Lionbridge, Paula was the chief marketing and 
sales officer for ALPNET, Inc., now SDL. She has more than 23 years of 
experience in the industry, including ten years in senior roles with Berlitz 
International, where she drove global accounts and managed a North 
American sales team.  Paula is fluent in English, French and Dutch, and 
functional in German, Spanish and Russian.

Pavel Simsa E8
As a certified PMP, Pavel Simsa has been delivering interna-
tional software for Microsoft and Avaya for over twelve years. 
During those years, he designed many processes to cope with 
new trends and technologies on both the development and 
management side of the process, such as introduction of the 
.NET platform to localization or adapting the agile approach to 

localization. Pavel is currently responsible for the international releases of 
Avaya’s portfolio of mobile products end-to-end, and owns process design for 
international aspects of new development techniques.

Sándor Sojnóczky P06
Sándor Sojnóczky is the managing director of Hunnect Ltd. 
Prior to the establishment of Hunnect Ltd. in 2003, he held 
a position as management consultant for Pricewater-
houseCoopers at its London and New York offices. Sándor 
holds BA degrees in English, Russian and financial 
economics, and he is a certified member of the British 

Institute of Translation and Interpreting. In addition to the management 
tasks of Hunnect Ltd., Sándor is a lecturer in several faculties of the 
Translator and Interpreter Training Programs at the University of Szeged, 
and he is a regular speaker at linguistic conferences.

John Terninko D6
John Terninko is the executive director of ELIA (European 
Language Industry Association), a nonprofit association for 
language service providers, focused on providing support 
for its members by acting as a catalyst for communication 
between companies in the industry and offering continuing 
education opportunities to help them grow. He is relatively 

new to the language industry and has been with ELIA for over two years. 
Previously, he served as the program director for a nonprofit environmen-
tal organization.

Genet Tesfaye  A5
Genet Tesfaye is the owner of Ethiopia’s leading translation 
company. She is also an English-Amharic translator.

Lori Thicke A5
Lori Thicke is cofounder and CEO of Lexcelera (Eurotexte 
Group). Established in Paris in 1986, it was the first 
localization company in France to receive ISO 9001 quality 
certification. Lori also cofounded Traducteurs sans 
Frontières (1993) and Translators without Borders (2010) to 
provide pro bono translation services to humanitarian 

organizations. By donating millions of words of professional translations 
each year, Translators without Borders ensures that aid groups working in 
crisis situations can dedicate more of their resources to caring for people. 
Lori is a frequent speaker on translation innovation and on the power of 
translation to unlock knowledge for the world’s most disadvantaged 
people. 

Alison Toon D4
Alison Toon manages Hewlett-Packard’s (HP’s) translation 
program, a transformational initiative that embraces all of 
HP. Alison manages the enterprise translation management 
architecture team within HP Digital Strategy and is 
responsible for the tools, operation and business processes 
used for managing all translations for HP and for ensuring 

multilingual content flows for global content management.

Francis Tsang F7
As the senior director of globalization at Adobe Systems Inc., Francis 
Tsang is accountable for the strategy and delivery of technologies, prod-
ucts and content to drive the worldwide customer success and company 
growth.  He is also leading an effort to develop new businesses for the 
emerging markets.

Michał Tyszkowski B3
Michał Tyszkowski graduated in biology from the 
University of Wroclaw. In 1997 he received his PhD in 
natural sciences. In the same year, after a short period of 
work at the Medical Academy, Michał switched to the 
translation and localization industry. Initially, his company 
specialized in localization services for IBM. In 2000, he 

developed a cooperation with many Polish and foreign entities and served 
as president and vice president of several companies. Michał is currently a 
founder and CEO of Centrum Lokalizacji C&M. He is the author of many 
software solutions as well as machine translation tools. Michał is active in 
the Polish Association of Translation Companies.
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Dmitry Ulanov B3
CTO at Janus Worldwide, Dmitry Ulanov is focused on 
creating value through the use of new technology and 
process automation. He has been involved in localization 
since 1998, starting as a translator in one of the major 
localization companies in Russia. Dmitry has held several 
positions with Janus Worldwide since joining the company 

in 2008. His current projects include machine translation implementa-
tion, improvement and maintenance of the translation collaboration 
portal, computer-based training modules, and he serves as the brain trust 
for all things technical.

Stuart Umpleby P02
Stuart Umpleby is an experienced business leader with a 
core focus in customer life cycle management and strategic 
business development and international experience gained 
through running sales and delivery operations in the 
Americas and Asia Pacific. Stuart’s current position as 
commercial services director at Applied Language Solutions 

gives him global responsibility for language services for customers in all 
major regions.

Bodo Vahldieck  C7, P08
Bodo Vahldieck is a senior localization manager at Autodesk 
Sàrl. He is responsible for the localization quality management 
for all localized product releases at Autodesk. Bodo has spent 
the last 20 years building software localization processes and 
software localization solutions and tools for various Autodesk 
localization projects. He holds a degree in civil and architec-

tural engineering and is able to operate many of the 35+ localized Autodesk 
products to create and visualize design ideas in these applications.

Jaap van der Meer B1, B2, B3, B4, P05, P06
Jaap van der Meer is director of TAUS (Translation 
Automation User Society) and the TAUS Data Association. 
Jaap is a language industry pioneer and visionary who 
started his first translation company in 1980. In 1987, his 
company INK published the first desktop term extraction 
and translation memory software. He inspired and funded 

the founding meetings of the LISA organization, and he cofounded the 
SAE TopTec Multilingual Communications Conference for the automo-
tive industry. He was president and CEO of ALPNET. 

Laura van Nigtevegt P02
Laura van Nigtevegt is the head of localization at Spil Games, 
publishers of online casual games. She ensures that engaging 
content is accessible to a global audience in their native 
languages. The online world is her natural habitat. Before Spil 
Games, Laura worked for Google as a Dutch language 
specialist and editor for MAGIX AG. She likes to encourage 

others to think outside of the localization box, such as driving initiatives to 
deploy alternative quality evaluation models for colloquial content. 

Gergely Vándor D4 
Gergely Vándor has ten years of localization industry experience. 
He started his career as a translator and software localizer at 
Moravia, where he quickly became a language lead. He gravitated 
toward the technical aspects of translation and after spending a 
short time as a translation technology consultant, he landed at 
Kilgray where he holds the title of life cycle manager. For the most 

part, Gergely is involved with practical interoperability matters, software quality 
assurance and maintaining some of the document filters. 

Andrejs Vasiļjevs B4 
Andrejs Vasiļjevs is the cofounder and chairman of the 
board of Tilde, a leading Baltic language technology and 
localization company. He is a member of the Commission of 
the Official Language of Latvia and the UNESCO Intergov-
ernmental Council for the Information for All Programme.

Blanca Vidal A4 
Blanca Vidal is the customer support manager at Lucy 
Software Ibérica SL. With over 15 years of experience in 
the field of machine translation (MT), she participates in 
the set-up and deployment of MT implementation 
projects in production processes and is responsible for the 
subsequent customer support. She studied English 

philology at the University of Barcelona and holds an MS in knowledge-
based systems from the University of Sussex (UK).  

Hajo von Kracht A8
Hajo von Kracht, director of digital channel localization at 
SAP in Zurich, Switzerland, is responsible for capturing and 
transforming the local web requirements of 70+ countries 
into action. Hajo has 40 years of experience in various 
international functions of IT in development, training and 
marketing. 

John Watkins C6
John Watkins has an extensive background in product 
engineering and localization, having worked in international 
business for over 22 years. During his career, he has been 
involved in software product development, software 
engineering, business process engineering and legal/HR 
policies and procedures. He spent ten years in Europe 

working at an international government agency to make the skies safer for 
air travel in 22 languages. 

Lorna Whelan A1
Lorna Whelan started her career in localization in 1998 and 
has held various technical and management roles in the 
industry. She joined TripAdvisor in 2009 and is in charge of 
localization. Previously, Lorna held positions at Sun 
Microsystems and Welocalize. 

Dion Wiggins B2
Dion Wiggins is the CEO of Asia Online, the developer of the Language 
Studio™ suite of automated translation technologies. He is a well-known 
pioneer of the Asian internet industry and the founder of one of Asia’s 
first internet service providers in Hong Kong. Dion was also vice presi-
dent and research director for Gartner and founded The ActiveX Factory 
where he was the recipient of the Chairman’s Commendation Award 
presented by Bill Gates for the best showcase of software developed in the 
Philippines. 

Tim Young E8, F7
Tim Young is a senior operations manager of the Enterprise 
Translations Services Group at Cisco Systems. He’s 
responsible for leading the translation services and 
localization strategy for Cisco globally and participates in 
several boards and councils that drive global process and 
operational efficiencies. His innovative approach has 

streamlined localization processes, established foundational capabilities 
through a global shared-services strategy and common enterprise 
architecture. This has provided enormous cost-savings opportunities and 
ultimately improved Cisco’s ability to address global business require-
ments and sustainable routes to market. Tim has over 16 years’ experi-
ence in the high-tech and networking industry.

Amr Zaki C4
After 20 years of experience in computer engineering, 
programming and quality engineering, Amr Zaki joined 
Saudisoft as technical account manager in January 2011. He 
graduated from the Faculty of Engineering in 1991 and 
started his career as a software developer, joining Microsoft 
in 1999 as a software development engineer in testing. In 

2001, Amr joined Microsoft Gulf as test manager for Arabic Windows 
and was promoted to subsidiary program manager in 2003. In 2008, he 
created a testing team at Microsoft Egypt, reporting to the Windows 
international team responsible for handling right-to-left languages. 

Andrzej Zydroń D4
CTO at XTM International, Andrzej Zydroń is one of the 
leading IT experts on localization and related open 
standards. He has been responsible for the architecture of 
the essential word and character count GMX-V (Global 
Information Management Metrics eXchange) standard, as 
well as the revolutionary xml:tm (XML based text memory) 

standard. Andrzej is also heading up the new OASIS OAXAL (Open 
Architecture for XML Authoring and Localization) reference architecture 
technical committee that provides an automated environment for 
authoring and localization based on open standards. 
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